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UNIVERSITY
308 - M.Com. Co-operative Management

Programme Structure and Scheme of Examination (under CBCS)

(Applicable to the candidates admitted in Affiliated Colleges 
in the academic year 2022 -2023 ONLY)
	Course ode
	Study Components & Course Title
	Hours/Week
	Credit
	Maximum Marks

	
	
	
	
	CIA
	ESE
	Total

	
	SEMESTER – I
	
	
	
	
	

	22PCOPC11
	Core 1: Strategic Financial Management
	6
	4
	25
	75
	100

	22PCOPC12
	Core 2:  Managerial Economics
	6
	4
	25
	75
	100

	22PCOPC13
	Core 3:  Co-operation Theory and Development
	5
	4
	25
	75
	100

	22PCOPC14
	Core 4:  Marketing Management
	5
	4
	25
	75
	100

	
	Core Elective – I
	5
	3
	25
	75
	100

	
	Open Elective I  
	3
	3
	25
	75
	100

	
	Total
	30
	22
	
	
	600

	
	SEMESTER – II
	
	
	
	
	

	22PCOPC21
	Core 5:  Advanced Financial Accounting
	6
	4
	25
	75
	100

	22PCOPC22
	Core 6: Income Tax Law and Practice
	6
	4
	25
	75
	100

	22PCOPC23
	Core7: Legal Frame work for Co-operatives
	6
	4
	25
	75
	100

	22PCOPC24
	Core 8:  Co-operatives in Foreign Countries
	5
	3
	25
	75
	100

	
	Core Elective – II
	5
	3
	25
	75
	100

	22PFLDC26
	Field Study
	-
	3
	25
	75
	100

	22PHUMR27
	Compulsory Course: Human Rights
	2
	2
	25
	75
	100

	
	Total
	30
	 23
	
	
	700

	
	SEMESTER – III
	
	
	
	
	

	22PCOPC31
	Core 9: Co-operative Accounts and Audit
	6
	5
	25
	75
	100

	22PCOPC32
	Core 10: Goods and Service Tax
	5
	4
	25
	75
	100

	22PCOPC33
	Core 11: Research Methodology
	5
	4
	25
	75
	100

	22PCOPC34
	Core 12:  Practical Training and Internship
	6
	5
	25
	75
	100

	22PCOPE35
	Core Elective – III 
	5
	3
	25
	75
	100

	22PCOPO36
	Open Elective II
	3
	3
	25
	75
	100

	
	MOOC Courses
	
	
	
	
	

	
	Total
	30 
	24
	
	
	600


	
	SEMESTER – IV
	
	
	
	
	

	22PCOPC41
	Core 13: Advanced Cost and Management Accounting
	6
	5
	25
	75
	100

	22PCOPC42
	Core 14: Dimensions of Indian Co-operatives
	6
	5
	25
	75
	100

	22PCOPC43
	Core 15: Co-operative Management and Administration
	6
	5
	25
	75
	100

	22PCOPD44
	Core Project
	6
	3
	25
	75
	100

	22PCOPE45
	Core Elective – IV
	6
	3
	25
	75
	100

	
	Total
	30
	21
	
	
	500

	
	Grand Total
	120
	90
	
	
	2400


List of Core Electives

[Internal Elective for Same Major Students]

(Choose 1 out of 3 in each Semester)
	Semester
	Course Code
	Course Title
	H/W
	C
	CIA
	ESE
	Total

	I
	22PCOPE15-1
	Organisational Behaviour
	5
	3
	25
	75
	100

	
	22PCOPE15-2
	Human Resource Management
	5
	3
	25
	75
	100

	
	22PCOPE15-3
	Banking And Insurance
	5
	3
	25
	75
	100

	II
	22PCOPE25-1
	Management Information System and Computer Applications
	5
	3
	25
	75
	100

	
	22PCOPE25-2
	Export Marketing
	5
	3
	25
	75
	100

	
	22PCOPE25-3
	Strategic Management for 
Co-operatives
	5
	3
	25
	75
	100

	III
	22PCOPE35-1
	Micro Finance
	5
	3
	25
	75
	100

	
	22PCOPE35-2
	Service Co-operatives
	5
	3
	25
	75
	100

	
	22PCOPE35-3
	Business Analytics
	5
	3
	25
	75
	100

	IV
	22PCOPE45-1
	Investment Management
	6
	3
	25
	75
	100

	
	22PCOPE45-2
	Entrepreneurship Development
	6
	3
	25
	75
	100

	
	22PCOPE45-3
	Retail Management
	6
	3
	25
	75
	100


List of Open Electives

[External Elective for Other Major Students – Inter/Multi Disciplinary Courses]

(Choose 1 out of 3 in each Semester)

	Semester
	Course Code
	Course Title
	H/W
	C
	CIA
	ESE
	Total

	I
	22PCOPO16-1
	Fundamentals of Co-operation
	3
	3
	25
	75
	100

	
	22PCOPO16-2
	Co-operative Law
	3
	3
	25
	75
	100

	
	22PCOPO16-3
	Rural Social Institution   
	3
	3
	25
	75
	100

	III
	22PCOPO36-1
	Rural Development
	5
	3
	25
	75
	100

	
	22PCOPO36-2
	Non-Credit Co-operatives
	5
	3
	25
	75
	100

	
	22PCOPO36-3
	Co-operative Audit
	5
	3
	25
	75
	100


PROGRAMME OUTCOMES

1) PO1:
Domain Knowledge - Domain knowledge: Demonstrate knowledge of basic concepts, principles and applications of the specific science discipline.

2) PO2:
Resource Utilisation - Cultivate the skills to acquire and use appropriate learning resources including library, e-learning resources, ICT tools to enhance knowledge-base and stay abreast of recent developments.

3) PO3:
Analytical and Technical Skills - Analytical and Technical Skills: Ability to handle/use appropriate tools/techniques/equipment with an understanding of the standard operating procedures, safety aspects/limitations

4) PO4:
Critical thinking and Problem solving - Identify and critically analyze pertinent problems in the relevant disciplineusing appropriate tools and techniques as well as approaches to arrive at viable conclusions/solutions.

5) PO5:
Project Management - Demonstrate knowledge and scientific understanding to identify research problems, design experiments, use appropriate methodologies, analyze and interpret data and provide solutions. Exhibit organizational skills and the ability to manage time and resources.
	SEMESTER - I CORE - I
	22PCOPC11: STRATEGIC FINANCIAL MANAGEMENT
	CREDITS: 4

HOURS: 6/W


COURSE OBJECTIVES
6) To understand  the functions of finance management
7) To expand the awareness of long term sources of funds
8) To facilitate the students understand of capital structure and leverage
9) To impart knowledge on capital investment decision among the students.
10) To  acquaint students  with the subject of working capital management.
Unit I: Financial Management

Financial Management - Functions - Goals of Financial Management - Maximization Vs. optimizations - Time value of money - Risk-return trade off.

Unit II: Management of Funds

Management of funds - Long term sources - shares and Debentures - Convertible securities and Term Loans - Working Capital financing - Sources and approaches- Bank credit-Basic principles and methods of assessment- Other sources of short term finance Operating environment of working capital

Unit III: Capital Structure

Capital structure planning- Concepts of cost of capital - cost of equity, debt, retained earning - Weighted average cost of capital - Capital structure theories - Net income, Net operating income, MM and Traditional Theories - Leverage - Types and significance. Dividend policy and practices - Dividend policies - Factors affecting dividend decision - Dividend theories - Graham, Gordon, Walter and MM Theories.

Unit IV: Investment Decisions

Investment Decision - The Capital Budgeting Process, Cash flow Estimation, Payback Period Method, Accounting Rate of Return, Net Present Value (NPV), Net Terminal Value, Internal Rate of Return (IRR), Profitability Index, Capital budgeting under Risk – Certainty Equivalent Approach and Risk Adjusted Discount Rate.

Unit V: Working Capital Management

Working capital management-working capital cycle-forecasting of working capital requirements- Factors influencing working capital-Management of inventory, cash and accounts receivables- payables management-credit and collection policies.
COURSE OUTCOMES
After the successful completion of the course, the students will be able to:
11) Apply the functions of Financial Management.
12) Tap the long term sources of funds and working capital.
13) Gain information about capital structure and leverage
14) Accumulate about capital investment decision
15) Get acquainted with the concept of working  capital Management.
Text Books
16) I M Pandey, 2016 Financial Management, Vikas Publishing House Pvt Ltd.
17) John H Hampton, 2017 Financial Decision Making, Prentice Hall of India Ltd.
18) Prasanna Chandra, 2018, Financial Management, Tata McGraw Hill Publishing Company Limited, Noida,
Supplementary Readings
19) Sharma Shashi R.K and Gupta K 2017, Financial Management, Kalyani Publishers, Ludhiana.
20) M.Y.Khan and P.K.Jain, 2018 Financial Management, Tata McGraw Hill Publishing  Company Limited.
21) P.V.Ratnam, 2013 Financial Management Theory, Problems and Solutions, Kitab Mahal.
22) Maheswari S.N 2017, Financial Management, S.Chand and Sons Publishers, New Delhi.

23) Srinivasan T 2022 Financial Management Vijay Nicole Imprints Private Ltd, Chennai.

OUTCOME MAPPING
	
	Programme Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5

	CO1
	3
	2
	3
	3
	2

	CO2
	3
	1
	3
	3
	2

	CO3
	3
	2
	3
	3
	2

	CO4
	3
	1
	3
	3
	2

	CO5
	3
	2
	3
	3
	1


*3– Strong, 2- Medium, 1- Low

	SEMESTER - I
CORE – II
	22PCOPC12: MANAGERIAL ECONOMICS
	CREDITS: 4

HOURS: 6/W


COURSE OBJECTIVES
24) To enable the students to know the scope and application of managerial economics.
25) To teach the managerial use of production function.
26) To educate different marketing structures
27) To enlighten profit planning and forecasting
28) To sensitise the students to business cycle and policies.
Unit I: Managerial Economics

Managerial Economics – meaning, nature, scope and application – relationship with other discipline – role of managerial economist – demand analysis – demand determinants – forecasting and techniques.

Unit II: Production Function

Production function – managerial use of production function – supply analysis – law of supply – managerial uses of supply curve. Cost concepts, classification & determinants – cost output relationship – economics of scale – cost control and cost reduction.

Unit III: Price

Price and output decision under different marketing structures – perfect competition, monopoly, oligopoly & monopolistic competition – price discrimination – pricing objectives, policies, strategies and methods – price differentials-price forecasting.

Unit IV: Profit
Profit – nature & concept – profit planning, policies and forecasting – profit theories – measurement of profit – interest – rent and theories.

Unit V: Business Cycle and Polices

Business cycle and policies – economic forecasting of business – input output analysis – national income.
COURSE OUTCOMES
After the successful completion of the course, the students will be able to:
29) Understand  the scope and application of managerial economics.
30) Learn the production function from managerial point of view.
31) Gain knowledge on different marketing structures.
32) Apply Profit planning and forecasting concept in practice
33) Learn the implications of  Business cycle and policies.
Text Books

34) Joel Dean, 2012 Managerial Economics, Prentice Hall, New York

35) Mehta P.L. 2017 Managerial Economics Sultan Chand and Sons, New Delh

36) Varshney and Maheswari 2019 Managerial Economics, Sultan Chand and Sons, New Delhi.

Supplementary Readings
37) Gupta G.S 2014 Managerial Economics Tata McGraw Hill, New Delhi.

38) Mithani D.M 2017 Managerial Economics  Himalaya Publishing House, Mumbai.

39) Dwivedi D.N. 2019 Managerial Economics Vikas Publishing house P.Ltd, New Delhi.

40) Cauvery, Sudha Nayak and Others 2018 Managerial Economics – S.Chand and Sons. New Delhi.

41) H. Craig Petersen, W. Cris Lewis, 2017 Managerial Economics,  Pearson Education.Chennai.
OUTCOME MAPPING
	
	Programme Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5

	CO1
	3
	2
	1
	3
	1

	CO2
	3
	1
	2
	3
	2

	CO3
	3
	2
	1
	1
	1

	CO4
	3
	1
	2
	3
	2

	CO5
	3
	2
	2
	3
	2


*3– Strong, 2- Medium, 1- Low

	SEMESTER - I CORE – III
	22PCOPC13: COOPERATION: THEORY AND DEVELOPMENT
	CREDITS: 4

HOURS: 5/W


COURSE OBJECTIVES
42) To make the students to gain  expert knowledge in Co-operation
43) To impart the students for co-operative thoughts
44) To enable the students to understand the Co-operative Development in India
45) To edcuate the students for Co-operative Development in five-year Plans
46) To educate the students for strength, weakness, opportunities and threats in co-operatives.
Unit I:  Co-operation
Meaning, Definition, Values Features and Benefits of Cooperation – Cooperative Principles – Evolution of Cooperative Principles – Rochdale Principles – Reformulation of Cooperative Principles by ICA  in 1936, 1966 – ICA Cooperative Identity Statement 1995..

Unit II: Co-operative Thoughts
Pre-Rochdale Cooperative Thought: Robert Owen, Dr.William King and Charles Fourier – Rochdale Model; Post Rochdale Cooperative Thought, Raiffeisen and Schulz, Dr.Warbasse, Fauquet, Charles Gide – Different Schools of Cooperative Thought.

Unit III: Co-operative Development in India

Major stages, Pre-independence Era: Nicholson’s Report – Cooperative Credit Societies Act 1904, Cooperative Societies Act 1912 – Maclagan Committee(1914), Royal Commission on Agriculture(1928) – Cooperative Planning Committee (1959).

Unit IV: Co-operative Development under Five Year Plans

Major findings and recommendations of AIRCSC, Mehta Committee, AIRCRC  Integrated Cooperative Development Project (ICDP) – Development Action Plan (DAP) – Liberalization and Cooperative Sector.

Unit V: Challenges before Co-operatives

Strengths, Weaknesses, Opportunities and Threats – New Generation Cooperatives.
COURSE OUTCOMES
After the successful completion of the course, the students will be able to:
47) Understand the Significance of Principles and Practice of Co-operation
48) Discuss and appreciate the Importance of Co-operative Throughts.
49) Gain Knowledge in the Co-operative Development in India.
50) Understand the Co-operative Development in Five Year Plans
51) Identify the strength, weakness, opportunities and threats in co-operatives
Text Books
52) Hajela T.N  2016  Co-operation-Principles, Problems and Practice, Ane Books Pvt. Ltd, New Delhi.
53) Mathur B.S 2002 Co-operation in India, Sahitya Bhavan Publications, Agra,
54) Bedi R.D 2000 Theory, History and Practice of Co-operation, Konark Publications, Agra.
Supplementary Readings
55) Ravichandran K and NakkiranS 2009 Co-operation: Theory and Practice, Abijit 
56) Publication, New Delhi.
57) Krishnaswami O.R and Kulandaisamy V 2000 Co-operation: Concept and Theory, Arudra Academy, Coimbatore.
58) Patnaik, Umesh, Roy and Ananta K  2002 Co-operation and Co-operative Management, Kalyani Publishers, Ludhiana.
59) Tripathy 2000 Co-operative for Rural Development, Tamil Nadu Book House, Chennai.
60) Sharada V 2000 The Theory of Co-operation, Himalaya Pub, Mumbai.
OUTCOME MAPPING
	
	Programme Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5

	CO1
	1
	2
	1
	1
	1

	CO2
	2
	1
	2
	1
	2

	CO3
	2
	2
	1
	1
	1

	CO4
	1
	1
	2
	1
	2

	CO5
	1
	2
	2
	1
	2


*3– Strong, 2- Medium, 1- Low

	SEMESTER - I CORE - IV
	22PCOPC14: MARKETING MANAGEMENT
	CREDITS: 4

HOURS: 5/W


COURSE OBJECTIVES
61) To teach the students concepts of marketing
62) To educate the students for the components of Marketing Mix
63) To enable the students to educate the market segmentation
64) To impart knowledge on Pricing strategies
65) To educate the students for Distribution strategies.
Unit I:  Marketing 
Marketing Definition- Importance- Concepts of Marketing Task- Conventional & Situational Marketing -, Approaches to Marketing, Remarketing, De-Marketing,   Synchro-Marketing Concepts- Traditional and Modern Concepts - Marketing Mix - Modern Marketing Functions - Features of Industrial, Consumer and Services Marketing. 

Unit II: Product 

 Meaning-Classification of Goods- Product Planning and Development- Product Life Cycle - New Product Development- Product Positioning – Diversification – Product Related Strategies – Branding - Brand Image Building- Brand Extension - Brand Celebrity. 

Unit III: Market Segmentation

Bases and Benefits - Consumer Behavior- Factors Influencing 
Consumer Behavior, Post Purchase Behavior - Marketing Research - Steps In 
Marketing Research - Sales Forecasting : Techniques and Criteria. 

Unit IV: Pricing 

Meaning and Objectives - Pricing Policies Strategies- Pricing Methods - Promotion Mix : Purpose of Promotion- Promotion Strategy – Sales Promotion - Levels, Advertising : Kinds of Advertising - Advertising Copy- Advertising Budget - Advertising 
Agency. Sales Management : Salesmanship – Qualities - Effective Selling - Sales Process.
Unit V: Distribution
Selection of Channels of Distribution - Wholesalers and Retailers – Functions and Importance In Distribution Net Work, Warehousing –Types - Decisions. Management of Physical Distribution.Ethics in marketing.
COURSE OUTCOMES
After the successful completion of the course, the students will be able to:
66) Grasp the overview of marketing and apply modern marketing concept.

67) Apply segmentation strategies in practice.

68) Apply product promotional strategies.
69) Understand the Pricing strategies.

70) Gain Knowledge in Distribution strategies.

Text Books
71) Sundar K 2017 , Essentials of Marketing , Vijay Nicole Imprints Private Ltd, Chennai.

72) Pillai R.S.N and Bagavathi, 2017 Modern Marketing, S.Chand &  Company     New Delhi.
73) Mamoria, D and Joshi, R.L., 2015 Principles and Practices of Marketing of Services, Kitab Mahal, New Delhi.
Supplementary Readings
74) Kotler, P., and Armstrong. 2016. Principles of Marketing,Persons Education. New York.

75) Kotler, P., Lane, K., and Keller. 2017. Marketing Management,Pearson Education, New York.

76) Sherlekar. 2010 Marketing Management Himalaya Publication House. Mumbai.

77) Dodson, I. 2016 The Art of Digital Marketing: Wiley Publications. New York.
78) Kadavekar, S. 2017. Marketing and Salesmanship, Dimond Publication. Pune.
OUTCOME MAPPING
	
	Programme Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5

	CO1
	3
	2
	1
	1
	1

	CO2
	3
	3
	2
	3
	2

	CO3
	3
	2
	1
	1
	3

	CO4
	1
	1
	2
	3
	2

	CO5
	1
	2
	2
	1
	2


*3– Strong, 2- Medium, 1- Low

	SEMESTER - I 
CORE ELECTIVE -I
	22PCOPE15-1: ORGANISATIONAL BEHAVIOUR
	CREDITS: 3
HOURS: 5/W


COURSE OBJECTIVES
79) To make the students  understand and the need and importance of Organizational Behavior
80) To impart the students the application of  organizational conflict technique to resolve problems in an organization
81) To sensitise students about the implication of            organizational changes and its effectiveness
82) To introduce the  organisational Effectiveness and Quality of Work Life

83) To understand the concept of the Organisational Change and Development

Unit I : Introduction to Organisational Behaviour

Organisational Behaviour – Meaning- Importance- Nature and Scope- Organisation Goals-Functions- Evolution of Organisational Behaviour-Factors Influencing Organisational Behaviour.

Unit II : Organisational Structure and Culture

Organisational Structure– Meaning-Need – Elements- Typology- Organisational Structure and Employee Behaviour-Meaning and Definition of Organizational Culture-Types Functions –Factors influencing organizational culture- Differentiation between organizational culture and climate.

Unit III : Organisational Conflicts and Leadership

Organisational Conflicts – Causes and Types – Managing Conflicts – Leadership: Theories and styles – Motivation – Theories of Motivation – Communication – Conflict Management: Role Conflict –  Goal  Conflict and inter personal conflict
Unit IV : Organisational Effectiveness and Quality of Work Life

Organisational Effectiveness- Meaning-Approaches to Organisational Effectiveness- Factors influencing Organisational Effectiveness-Quality of Work Life- Meaning – Definition- Evolution and Development of the Concept of QWL- Constituents of QWL.

Unit V: Organisational Change and Development

Organisational Change – Meaning- Reasons for changing – Types of Changes- Organisational Resistance-Managing Resistance to Change- Organisational Development Meaning-Characteristics – Models – Factors influencing of an OD Intervention.
COURSE OUTCOMES
After the successful completion of the course, the students will be able to:
84) Appreciate the implications of Organizational Behaviour in an organization.

85) Compare the strength and limitations of different organizational structure

86) Address the different forms of conflicts and assume different leadership styles

87) Recall the significance of quality of work life and organizational changes

88) Recognize the factors influencing the organizational effectiveness.

Text Books
89) Sundar K 2020 Organisational Behaviour Vijay Nicole Imprints Pvt Ltd, Chennai.

90) L.M. Prasad 2016 Organisational Behaviour, Sultan Chand & Sons, New Delhi.

91) K. Aswathappa 2017 Essentials of Organisational Behaviour, McGraw Hill, New Delhi.
Supplementary Readings
92) Hell Riegel, Slocum and Woodman, 015 Organisation Behaviour, South Western, Thomson Learning, USA.

93) R.S. Dwivdi, 2012 Human Relations and Organizational Behaviour, Mc Millan India Ltd., New Delhi.

94) Stephen P. Robbins, 2017 Organizational Behaviour, 9th Edition, Pearson Education, New Delhi

95) P.Subba
Rao, 2012 Essentials of Human Resource Management and Industrial Relations, Himalaya Publishing House.Hyderabad

96) P.C. Tripathi, 2017 Personnel Management and Industrial Relations, Sultan  Chand & Sons.
OUTCOME MAPPING
	
	Programme Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5

	CO1
	3
	3
	3
	2
	3

	CO2
	2
	2
	2
	3
	2

	CO3
	2
	3
	2
	2
	3

	CO4
	2
	2
	2
	2
	2

	CO5
	2
	3
	3
	2
	3


*3– Strong, 2- Medium, 1- Low

	SEMESTER - I CORE ELECTIVE - I
	22PCOPE15-2: HUMAN RESOURCE MANAGEMENT
	CREDITS: 3
HOURS: 5/W


COURSE OBJECTIVES
97) To approach changing role of HRM in global and Indian perspective

98) To understand the HR Planning and Job Analysis

99) To disseminate knowledge about various methods of recruitment, training and performance appraisal techniques

100) To acquire knowledge in Performance Apprisal

101) To impart knowledge of various theories of motivation and human resource audit
Unit I: Introduction to Human Resource Management

HRM Concepts – Significance- Scope –Nature of human resource management – Features of HRM – Personal Management Vs HRM, Functions of HRM-Competencies of HR manager

Unit II : HR Planning and Job Analysis

Importance of HR planning - Characteristics of HR planning – Factors influencing HR planning Levels – Process in HR planning – HR – Format System – Job analysis – Job description – Job designation.

Unit III: Human Resource Development

Recruitment – Factors – Recruitment Policy- Recruitment process – Sources of recruitment – selection – Concept – Selection Strategies – Selection Tests – Interview – Process- Types –Training- Features- Process- Various methods of Training.

Unit IV: Performance appraisal and Compensation Management

Performance appraisal - Ranking, rating scales, critical incident method - MBO as a method of appraisal - Removing subjectivity from evaluation - Criteria for promotions and job enrichment

Unit V: Motivation

Meaning – Nature – Significance – All Theories of Motivation – Approaches to Motivation – Motivational Applications – Human Resource Audit – Meaning – Objectives – Quantitative indicators – HR Audit Plan.
COURSE OUTCOMES
After the successful completion of the course, the students will be able to:
102) Comprehend the fundamentals of Human Resource Management

103) Prepare job analysis report and be able to develop job description and job specification.

104) Describe the various motivational applications in practice

105) Apply performance appraisal techniques and able to prepare performance appraisal forms

106) Develop  plans and execute human resource audit.

Text Books

107) Sundar K Srinivasan J 2018, Human Resource Management Vijay Nicole Imprints Pvt Ltd, Chennai.

108) A.M. Sheikh, 2015 Human Resource Development and Management, S. Chand & Co, New  Delhi.
109) Aswathappa,
2012 Human
Resource
and
Personnel   Management, TataMcGraw
Hill, New Delhi.

Supplementary Readings
110) Dressler   2012 Human Resource management, Pearson Education, New Delhi

111) De Cenzo and Robbins,2015 Personnel/Human Resource Management, Prentice Hall of    India, New Delhi

112) S.K.Chakrabothy, 1999 Values and Ethics for Organization, Oxford University Press USA.

113) Prasad, L M, 2017,Human Resource Management, Sultan Chand and Sons, New Delhi.

Narayan B,2016,  Human Resource Management, APH Publishing Corporation, Ansari Road, Darya Ganj, New Delhi.

OUTCOME MAPPING
	
	Programme Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5

	CO1
	3
	1
	3
	2
	1

	CO2
	1
	2
	2
	1
	2

	CO3
	1
	3
	1
	3
	1

	CO4
	3
	2
	2
	2
	2

	CO5
	2
	1
	3
	2
	3


*3– Strong, 2- Medium, 1- Low

	SEMESTER - I 
CORE ELECTIVE -I
	22PCOPE15-3: BANKING AND INSURANCE
	CREDITS: 3
HOURS: 5/W


COURSE OBJECTIVES

114) To obtain a deep knowledge in the functioning of commercial banks.

115) To comprehend the general principles of contract of isurance and other forms of insurance.

116) To gain mastry over the provisions of banking instruments.

117) To understand the Insurance functions

118) To acquire knowledge on General Insurance policies
Unit I: Banking Functionary Services

Commercial Banks - Functions – services – mechanism of Credit creation; merchant banking – virtual banking – Central banking – Functions – Credit controlling mechanism.

Unit II: Commercial Banks Role on Economic Development

Industrial and priority sectors lending – policies term lending, industrial priority sector lending. Rehabilitation of small sick units, guidelines for priority sector lending commercial bank role in SME - micro credit.

Unit III: Instruments in Banking Negotiable Instruments

Features-Types of Cheques-Draft-Promissory notes-Other type of Banking Institutions. Debit card and Credit card-Smart card-Endorsements-Types.

Unit IV: Insurance and Function

Definition - Importance, Introduction – General Principles of insurance contract - Life insurance Vs other forms of insurance – various plans and claim settlement – recent development in life insurance.

Unit V: General Insurance Policies


Features of marine insurance, types of marine policies, marine clauses – marine losses, Features of fire insurance, insurable interest – types of fire insurance policies.

Recent Trends in Banking and Insurance. Faculty member will impart the knowledge on recent trends in Banking and Insurance  to the students and these components will not cover in the examination.

COURSE OUTCOMES
After the successful completion of the course, the students will be able to:

119) Understand the fundamental concepts of banking and Insurance.

120) Recall the role of commercial banks in Economic Development.

121) Master  the provisions of banking instruments.

122) Understand the implications of various types of policies.

123) Recognize the fundamental principles of general insurance.
Text Books

124) Mishra, M.N., S.B.Mishra, 2015, Insurance Principles and Practice, S. Chand and Sons PVT Ltd, Ram Nagar, New Delhi

125) Murthty, A. 2017, Principles and Practices of Insurance Margam Publication, Chennai

126) Gorden Nataraj, 2016 Banking Himalaya Publication, New Delhi

Supplementary Readings
127) Shekhar K.C., Lekshmy Shekhar, 2017, Banking Theory and Practice, Vikas Publishing Houses Pvt Ltd., Chennai

128) Ramachandran R. 2015, Banking Theory and Practices MJP Publishers, 5, Muthu Kalathy Street, Triplicane, Chennai – 5.

129) Sundaram, KPM, E.N.Sundaram, 2016, Modern Banking Sultan Chand and Sons, New Delhi.

130) Gupta, P.K., 2016, Insurance and Risk Management, Himalaya Publishing House, Goregaon, Mumbai.

131) Premkumar Srivatsava 2017, Banking Law and Practice, Himalaya Publishing House, Mumbai.
OUTCOME MAPPING
	
	Programme Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5

	CO1
	3
	3
	3
	2
	2

	CO2
	1
	2
	2
	2
	2

	CO3
	1
	3
	2
	3
	2

	CO4
	3
	3
	2
	2
	2

	CO5
	2
	3
	3
	2
	3


*3– Strong, 2- Medium, 1- Low

	SEMESTER - I OPEN ELECTIVE -1
	22PCOPO16-1: FUNDAMENTALS OF 
CO-OPERATION
	CREDITS: 3
HOURS: 3/W


COURSE OBJECTIVES 

132) To make the students to gain background about Co-operation

133) To educate the students for co-operative thoughts

134) To enable the students to understand the Co-operative Development in India

135) To edcuate the students for Co-operative Development in five-year Plans

136) To educate the students for strength weakness and opportunities and threats in Co-operatives.

Unit I:  Co-operation
Meaning, Definition, Values Features and Benefits of Cooperation – Cooperative Principles – Evolution of Cooperative Principles – Rochdale Principles – Reformulation of Cooperative Principles by ICA in 1936, 1966 – ICA Cooperative Identity Statement 1995..

Unit II: Co-operative Thoughts
Pre-Rochdale Cooperative Thought: Robert Owen, Dr.William King and Charles Fourier – Rochdale Model; Post Rochdale Cooperative Thought, Raiffeisen and Schulz, Dr.Warbasse, Fauquet, Charles Gide – Different Schools of Cooperative Thought.

Unit III: Co-operative Development in India

Major stages, Pre-independence Era: Nicholson’s Report – Cooperative Credit Societies Act 1904, Cooperative Societies Act 1912 – Maclagan Committee(1914), Royal Commission on Agriculture(1928) – Cooperative Planning Committee (1959).

Unit IV: Co-operative Development under Five Year Plans

Major findings and recommendations of AIRCSC, Mehta Committee, AIRCRC – Integrated Cooperative Development Project (ICDP) – Development Action Plan (DAP) – Liberalization and Cooperative Sector.

Unit V: Challenges before Co-operatives

Strengths, Weaknesses, Opportunities and Threats – New Generation Cooperatives.

COURSE OUTCOMES
After the successful completion of the course, the students will be able to:

137) Understand the Significance of Principles and Practice of Co-operation

138) Discuss and appreciate the Importance of Co-operative Throughts.

139) Gain Knowledge in the Co-operative Development in India.

140) Understand the Co-operative Development in Five Year Plans 

141) Identify the strength, weakness, opportunities and threats in co-operatives

Text Books

142) Hajela T.N  2016  Co-operation-Principles, Problems and Practice, Ane Books Pvt. Ltd, New Delhi.

143) Mathur B.S 2002 Co-operation in India, Sahitya Bhavan Publications, Agra, 

144) Bedi R.D 2000 Theory, History and Practice of Co-operation, Konark Publications, Agra.

Supplementary Readings

145) Ravichandran K and NakkiranS 2009 Co-operation: Theory and Practice, Abijit Publication, New Delhi.

146) Krishnaswami O.R and Kulandaisamy V 2000 Co-operation: Concept and Theory, Arudra Academy, Coimbatore.

147) Patnaik, Umesh, Roy and Ananta K  2002 Co-operation and Co-operative Management, Kalyani Publishers, Ludhiana.

148) Tripathy 2000 Co-operative for Rural Development, Tamil Nadu Book House, Chennai.

149) Sharada V 2000 The Theory of Co-operation, Himalaya Pub, Mumbai.

OUTCOME MAPPING

	
	Programme Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5

	CO1
	1
	2
	1
	1
	1

	CO2
	2
	1
	2
	1
	2

	CO3
	2
	2
	1
	1
	1

	CO4
	1
	1
	2
	1
	2

	CO5
	1
	2
	2
	1
	2


*3– Strong, 2- Medium, 1- Low

	SEMESTER - I OPEN ELECTIVE -1
	22PCOPO16-2: CO-OPERATIVE LAW
	CREDITS: 3

HOURS: 3/W


COURSE OBJECTIVES

150) To enable the students understand historical background about co-operative legislation in India

151) To familiarize the students with nitty gritty of procedures forming  co-operative society in their area

152) To enlighten the students on the duties and liabilities of the members  of co-operative societies

153) To educate the students for co-operative Audits

154) To enable the students to understand the winding up of Co-operative Societies

Unit I: History of Co-operative Legislation 


History of Co-operative Legislation in India – Co-operative Credit Societies Act of 1904, Co-operative Societies Act of 1912 – Multi-state Co-operative Societies Act 2002; Applicability of the Act, Societies Which May be Registered, Bye-laws, Membership and Winding up

Unit II: Registration of Societies [Tamil Nadu Co-operative Societies Act 1983]

Registration; Conditions of Registration - Effects of Registration - Amendment of the By-laws of Registered Society - Powers of Registrar to Direct Amendment in Public Interest - Division and Amalgamation of Societies – Transfer of Assets and Liabilities of Societies 

Unit III: Membership and Management 


Membership – Types of Membership - Qualifications, Associate Members, Disqualifications for Membership of Societies - Rights of Members to the Services -  Duties and Liabilities, Liability of Past Member or of the Estate of a Deceased Member – General Meetings, Constitution and Meetings of the Board; Disqualification for Membership of Board.

Unit IV: Supervision and Inspection




Co-operative Audit; Distinction between Co-operative Audit and Company Audit – Inquiry - Inspection and Investigation - Inspection of Books By Financing bank – Surcharge - Supersession of Board.

Unit V: Winding-up of Societies








Winding-up of Registered Societies – Liquidator; Powers – Cancellation of Registration - Bar of Legal Proceedings, and Restoration of Society ordered to be wound up – Co-operative Tribunal – Appeal - Revision and Review.

COURSE OUTCOMES


After the successful completion of the course, the students will be able to:

155) Understand the historical background of Cooperative Legislation and Procedures for Registration of a 
Cooperative Society.

156) Evaluate the Qualification and Disqualification for Membership of Cooperative Societies and Rights, Duties and Liabilities of Members.

157) Understand the significance of Supervision and Inspection and evaluate the causes for the Winding- up of Cooperative Societies.

158) Evaluate the causes for winding up of co-operative societies

159) Gain the knowledge about special features of Tamil Nadu Co-operative Societies Act and new Amendments and apply the knowledge when working at co-operative institutions in Tamil Nadu
Text Books

160) Arul Selvam M,2017 Tamil Nadu Co-operative Manual, Malathi Publications, Chennai.

161) Government of Tamil Nadu Co-operative Societies act of 1983, Tamil Nadu 

162) Co-operative Union, Chennai.

163) Goel B.B, 2013 Co-operative Legislation Trends and Dimensions, Deep and Deep Publications Pvt. Ltd, New Delhi.
Supplementary Readings

164) Weerman P.E, 1994 Model Co-operative Societies Law with The Authors Commentary, ICA, New Delhi.

165) Kapoor N.D, and Rajni Abi, 2010 General Laws and Procedures, Sultan Chand and Sons, New Delhi.
166) Calvert H,  1959 The Law and Principles of Co-operation, Thacker Spink, Calcutta.
167) Government of Tamil Nadu Co-operative Societies Rules of 1988.
168) Government of India, Multi Unit Co-operative Societies Act, 2002.
Committee Reports

169) Government of India, Report of the Committee on “Model Co-operative Act-1991”, 

170) Planning Commission, New Delhi

171) Government of India Report of the Committee on “Co-operative Law 1987 “

172) 97th Amendment, Government of India, 2011.

OUTCOME MAPPING

	
	Programme Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5

	CO1
	1
	2
	1
	1
	2

	CO2
	2
	2
	2
	1
	2

	CO3
	2
	2
	2
	1
	2

	CO4
	2
	1
	2
	1
	2

	CO5
	1
	2
	2
	1
	2


*3– Strong, 2- Medium, 1- Low

	SEMESTER - I OPEN ELECTIVE -1
	22PCOPO16-3: RURAL SOCIAL INSTITUTION
	CREDITS: 3

HOURS: 3/W


COURSE OBJECTIVES
173) To enable the students understand  the Indian Society in India

174) To understand the caste system in India

175) To educate the students for rural economy and religion

176) To educate the students for marriage and family

177) To enable the students to understand the political organization and leadership.
Unit I:  Indian Society


Conceptualization – Groups and Communities – Utility in diversity, Cultural diversity – Regional, Linguistic, Religious and Tribal, Religious Pluralism – Religious Reform Movements.

Unit II: Caste System in India

Varna and Jati – Characteristic of Caste System – PCRA, SC/ST Atrocities Prevention Act, Theoretical Perspectives: Ideological G.S Ghurye, Structural Functionalism – M.N Srinivas, S.C Dube – Marxian Perspective – A R Desai; Subaltern Perspective – B R Ambedkar.
Unit III: Rural Economy and Religion


Agriculture and Allied Activities – Khadi, Cottage and Village Industries – Land Reforms – Beliefs and Practices – Village Temple Festival – Change in Religious Life – Islam, Christianity, Buddhism Factors in continuity and change.

Unit IV: Marriage and Family




Marriage among Hindus, Muslims, Christian, Changing Trends – Family – Significance, Structure, Characteristics of Joint Family – Changing Trends.

Unit V: Political Organization and Leadership






Structure of Village Administration – Tradition and Modern – PRIs – Changing Trends in Leadership – Aspect at Loggerheads.

COURSE OUTCOMES

After the successful completion of the course, the students will be able to:

178) Conceptual knowledge in Indian Society

179) Get knowledge in Caste System in India

180) Acquire knowledge in agriculture and allied activities

181) Learn in marriage and familly

182) Understant Structure of Village Administration

Text Books

183) Sharma Rajendra Kumar 2004 Indian Society and Challenge Atlantic Publishers, Chennai

184) Ahuja Ram 1999 Society in Indian: Concept Theories and  Recent Trends, Rawat Publications,Jaipur

185) Hutton J H, 1983 Caste in India,Oxford University Press,Mumbai.
Supplementary Readings
186) Andre Beteille, 2002 Caste: Class and Power, Oxford University Press, Newdelhi.
187) Srinivas M N, 1962 Caste in India and other Essays, Bombay, Asia Publishing House, New Delhi.

188) Kapadia K M, 1966  Marriage and Family in India, Bombay, Oxford University Press, Mumbai.

189) Jayablan N Indian Society and Social Instiution Altantic Publication Chennai

190) Rajendra Sharma 2004 Indian Society Instiution and Change Atlantic Publications Chennai
OUTCOME MAPPING

	
	Programme Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5

	CO1
	2
	2
	2
	2
	2

	CO2
	2
	2
	2
	2
	2

	CO3
	2
	2
	2
	1
	2

	CO4
	2
	1
	2
	2
	2

	CO5
	1
	2
	2
	2
	2


*3– Strong, 2- Medium, 1- Low

	SEMESTER - II CORE - V
PART - III
	222PCOPC21: ADVANCED FINANCIAL ACCOUNTING
	CREDITS: 4

HOURS: 6/W


COURSE OBJECTIVES
191) To provide an in depth knowledge in Partnership accounts in Admission

192) To provide an in depth knowledge in Partnership accounts in  Dissolution

193) To foster analytical thinking on the related areas of Hire Purchase and Instalment System

194) To educate students for Branch and Departmental Accounts
195) To impart knowledge on issue of shares

Unit I:Partnership Accounts – Admission, Retirement and Death of Partner

Partnership accounts - Division of profits – past adjustments and guarantee – Admission, Retirement and Death of a Partner – Intangible assets and Goodwill - Accounting Treatment. 

Unit II: Partnership Accounts -Dissolution and Sale of Partnership


Dissolution – Insolvency of Partners – Rule in Garner Vs. Murray – Piecemeal Distribution – Sale of a Partnership Firm to a company. 

Unit III: Hire Purchase and Installment System 





Hire purchase system – Default in payment of Installment-  Partly and Complete Repossession of Stock – Accounting Procedures - Hire purchase trading A/c – Stock and Debtors System – Installment system 

Unit IV: Branch and Departmental Accounts     




Branch accounts – Dependent Branches – Stock and Debtors System – Independent branches – Wholesale Branch system – Foreign Branch – Departmental Accounts- Inter-Departmental transfer – Treatment of unrealized profit

Unit V: Company Accounts 

Concepts – Shares issue – Application – Allotment – call money  - share forfeitures – Reissue  of  Shares – calculation  of  Capital  Reserve  and  Company  Final  Accounts.
COURSE OUTCOMES
After the  successful completion of the course, the students will be able to:

196) Solve the problems of partnership accounts relating to Admission of partner

197) Solve the problems of partnership accounts relating to Dissolution and Sale of Partnership 

198) Practise accounting problems relating to Branch and Departmental Accounts

199) Solve the accounting problems relating to Hire Purchase and InstallmentSystem

200) Understand emerging areas in issue of shares

Text Books

201) Gupta R.L and Radhasamy, 2015, Advanced Accounting, S.Chand and Sons Publishers, New Delhi. 

202) Shukla M.C Grewal T.  2017, Advanced Accounts, 2015, S. Chand and Sons  Publishers, New Delhi

203) Jain S.P Narang KL 2017, Advanced Accountancy I and II Kalyani Publishers Ludhiana

Supplementary Readings
204) Maheswari SN 2014. Advanced Accounts Sultan Chand andSons , New Delhi 

205) Ashok Shegal and Deepal Shegal 2013 Advanced Accounting, Taxmann Publications PVT Limited , New Delhi. 

206) Vinayagam and Charumathi B  2014 Final Accounts, Sultan Chand & Sons ,    New Delhi .

207) Reddy, T.S and Murthy A, 2015 Financial Accounting-Margham Publications,-Chennai.

208) Sundern  Gary L. Horngren  Charles T Elli off John, 2017 Introduction to Financial Accounting, Pearson Education, New Delhi.
OUTCOME MAPPING
	
	Programme Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5

	CO1
	3
	3
	3
	3
	3

	CO2
	3
	3
	3
	3
	3

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	3
	3
	3
	3

	CO5
	3
	3
	3
	3
	3


*3– Strong, 2- Medium, 1- Low

	SEMESTER - II CORE - VI
	22PCOPC22: INCOME TAX LAW AND PRACTICE
	CREDITS: 4

HOURS: 6/W


COURSE OBJECTIVES
209) To get the students to  acquaint  with knowledge on the provisions of Income Tax Regulations in India.
210) To educate the students on computation of Salary and House Property Income.
211) To enable the students to learn the  Income from Business and Profession,Capital gain and other sources 

212) To know Clubbing of Income and Set off & Carry forward losses.
213) To impart knowledge to the students to file tax returns.
Unit I  Concept of Income
Income Tax Act – Definition – Income – Agriculture Income – Assessee – Previous year   – Assessment year – Residential Status – Scope of Total Income – Capital and Revenue – Receipts and Expenditure – Exempted Incomes.
Unit II: Computation of Salary and House property Income        


Heads of income - Salaries income – Allowances – Perquisites – Gratuity – Pension – Profits-in-lieu of salary - Provident funds - Income from House property – Definition of annual value - Deductions from annual value - Computation of income house property under different circumstances.

Unit III: Computation of Income from Business and Profession,Capital gain and other sources                                                                                            

Computation of Profits and Gains of Business or Profession – Computation of Capital Gain - Computation of Income from other sources.

Unit IV Clubbing of Income and Set off & Carry forward losses    


Clubbing of income – Set off and Carry forward of losses - Permissible deductions from gross total income – Sec.80s.

Unit V Procedure for Assessment
Income Tax Authorities – Procedure for Assessment – Tax Deducted at Source (TDS) – Assessment of Individuals, Hindu Undivided Family, Partnership Firms and Companies. 

COURSE OUTCOMES
After the successful completion of the course, the students will be able to:

214) Understand the concept of income

215) Compute the total income of various kinds of assesses

216) Understand the clubbing of income and carry forward of losses

217) Determine the tax liability under different heads of income

218) Get familiarized with filing of return on different kinds of assesses
Text Books

219) Srinivasan T 2022-23 Income Tax Law and Practice, Vijay Nicole Imprints Limited, Chennai.
220) Bhagavathi Prasad,  2022-23Direct Taxes  –  Law and Practice, New Age International (P) Ltd. New Delhi.

221) Mehrotra and Goyal Sahitya 2022-23 Income Tax Law and Accounts, Bhavan Publications. New Delhi

Supplementary Readings
222) Girish Ahuja and Ravi Gupta, 2022-23, Systematic Approach to Income tax, Bharat Law House Ltd., New Delhi.

223) Gaur V.P. and Narang. D.B.  2022-23, Income Tax Law and Practice Kalyani Publishers, Ludhiana

224) Reddy T.S. and  Hariprasad Reddy.Y 2022-23, Income Tax Theory, Law and Practice –Margham Publications, Chennai

225) Ramesh Sharma 2022-23, Income tax Pleading, Practice, Bharath Publications, New Delhi

226) Vinod K. Singhania 2022-23 Students Guide to Income Tax –  Taxmann Publications Pvt. Ltd, New Delhi.

OUTCOME MAPPING
	
	Programme Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5

	CO1
	2
	3
	3
	3
	3

	CO2
	3
	3
	3
	3
	3

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	3
	3
	3
	3

	CO5
	2
	3
	3
	3
	3


*3– Strong, 2- Medium, 1- Low

	SEMESTER - II CORE - VII
	22PCOPC23: LEGAL FRAME WORK FOR CO-OPERATIVES
	CREDITS: 4

HOURS: 6/W


COURSE OBJECTIVES
227) To educate the students for the Origin and development of Cooperative legislation

228) To understand the legislations of Tamil Nadu Co-operative Societies Act 1983

229) To impart the knowledge on the regulatory provisions relating to Cooperatives. 

230) To impart the students on legal provision for employees of co-operatives

231) To understand the Indian contract Act and allied laws.
Unit I Cooperative Legislation

Need for Legal Frame Work for Cooperatives-History of Cooperative Legislation in  India- Cooperatives Credit Societies Act of 1904- Cooperative Societies Act of 1912  - Model Cooperative Societies 1991-Self Reliant Cooperatives  Societies  Act 1995- features – Multi-unit Cooperative Societies Act 2002 – Constitutional Amendment Act, 2011 - Features. 

Unit II The Tamil Nadu Cooperative Societies Act 1983

Provision Relating  to Registration, Amendment of   Bye Laws, Division- Amalgamation, Qualifications and disqualification of Members-Management of Cooperatives - Duties and Privileges of  Registered Societies -Properties and  Funds of a Registered Societies- Net Profit Distribution.   

Unit III  Regulatory Provisions Relating to Cooperatives

Audit , Inquiry, Inspection, Surcharge-Supersession of the Board-Winding up of Cooperatives- Settlement of Disputes – State Aid to Registered Cooperatives.  

Unit IV Provisions Relating to Employees of Cooperatives

Common Cadre - Recruitment Bureau-Selection, Placement- Rewarding – Offences and Penalties to Employees –Provisions relating to Appeal -Revision-Review- Cooperative Tribunals. 

Unit V Other Laws

Indian Contract Act of 1872 - Essential of Valid Contract -Breach of Contract and its Remedies. Sale of Goods Act 1930- Sale-Agreement to Sell, Consumer Protection Act 1986-  Features-Grievance Redressal  Mechanism -  Right to  Information Act 2005- Features.  
COURSE OUTCOMES
After the successful completion of the course, the students will be able to:

232) Enhanced knowledge on history of cooperative legislation 

233) Knowledge Gained on registration procedure and management of cooperatives

234) Enhanced the regulatory provision of  cooperatives

235) Understanding the provision relating to employees of cooperatives 

236) Knowledge on application of allied and other laws
Text Books
237) Arul Selvam M,2017 Tamil Nadu Co-operative Manual, Malathi Publications, Chennai.

238) Government of Tamil Nadu Co-operative Societies Act of 1983, Tamil Nadu Co-operative Union, Chennai.

239) Goel B.B, 2013 Co-operative Legislation Trends and Dimensions, Deep and Deep Publications Pvt. Ltd, New Delhi.
Supplementary Readings

240) Weerman P.E, 1994 Model Co-operative Societies Law with The Authors Commentary, ICA, New Delhi.

241) Kapoor N.D, and Rajni Abi, 2010 General Laws and Procedures, Sultan Chand and Sons, New Delhi

242) Calvert H,  1959 The Law and Principles of Co-operation, Thacker Spink, Calcutta

243) Pillai, R.S.N and Bhavathi, 2013, Legal Aspect of Business, S. Chand & Company New Delhi.

244) Tulsian P.C. and C. A. BharathTulsian, (2014), Business Law, S. Chand & Company New Delhi.
OUTCOME MAPPING
	
	Programme Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5

	CO1
	2
	3
	2
	3
	2

	CO2
	3
	1
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	3
	2

	CO4
	3
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	2
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	2


*3– Strong, 2- Medium, 1- Low

	SEMESTER - II CORE - VIII
	22PCOPC24: CO-OPERATION IN FOREIGN COUNTRIES
	CREDITS: 3
HOURS: 5/W


COURSE OBJECTIVES
245) To help the students identify  the causes for success of co-operative movement  in England

246) To educate the students for co-operative movement in Germany & Itlay

247) To make the students acquire knowledge in dairy co-operatives in Denmark

248) To acquire knowledge in co-operative movement in Israel

249) To impart knowledge in Co-operatgive movement in USA

Unit I: Consumer Co-operative Movement in England

Introduction - Robert Owen, Dr.William King and Rochdale Pioneers – The Retail Stores, Co-operative Wholesale Society - The Scottish Co-operative Wholesale Society, Co-operative Wholesale Society and Scottish Co-operative Wholesale Society a Comparative Study – Difficulties of the Co-operative Wholesale Movement. Co-operative consumer movement in Sweden:  Feature – Constitution and working of Cooperative Forbundet (K.F).

Unit II: Credit Movement in German and Italy                                          

Origin of Co-operative Movement; Raiffesien Societies, Schulze–Delitzsch Societies - Comparative Study of Raiffesien and Schulze Societies – First and Second World War and the Co-operative Movement - Development after the Second World War - Co-operation in Italy; Working of Banca Popularre (Peoples Bank), CasseRuralie (Rural Banks), Formation of Fascist National Organism of Co-operation (FNTE)

Unit III: Dairy Co-operatives in Denmark

Co-operative Dairies - Growth and Development - Factors Responsible for the Success of Co-operative Dairies – Co-operative Bacon and Egg Societies: Co-operative Cattle Societies – Characteristic Features of Danish Co-operative Movement - Difficulties for India in Adopting the Danish Model

Unit IV: Co-operative Movement in Israel

The Early Co-operative Groups - The Beginning of Co-operative Movement in Palestine - Co-operative Developments in Israel; Credit Co-operatives, Agricultural Co-operatives, Co-operative Housing, Workers Producers Transportation and Service Societies (WPTSS), Consumer Co-operatives – Features of the Co-operative Movement in Israel 

Unit V: Co-operative Movement in U.S.A
The Origin – Rural Co-operative Movement, Urban Co-operative Movement; Consumers’ Co-operatives, Service Co-operatives, Credit Unions, New Wave Co-operatives, Health Care Co-operatives – Chief Characteristics of the Co-operative Movement in U.S.A 

COURSE OUTCOMES
After the successful completion of the course, the students will be able to:

250) Acquire knowledge about success of Cooperative Movement in England.

251) Understand the Cooperative Movement in German & Itlay

252) Appreciate the importance of Diary Cooperative in Denmark.

253) Understand the logic of Cooperative Movement in Israel.

254) Familarise  the logic of Cooperative Movement in USA.
Text Books

255) Hajela.T.N, 2016 Co-operation – Principles, Problems and Practice, Ane Books Private Limited, New Delhi.

256) Hajela.T.N, 2010 Co-operation - Principles, Problems and Practice, Konark Publishing House, New Delhi, 

257) Onafowokan O, Oluyombo,2012 Co-operative Finance in Developing Economics, Soma Prints Limited. Nigeria.

258) Bedi R.D, Theory, 1996 History and Principles of Co-operation, Loyal Book Depot, Meerut.

259) Kulkarni, 2000 Theory and Practice of Co-operative in India and Abroad, Co-operative Books Depot, Mumbai

Supplementary Readings
260) Madan G.R, 1994 Co-operative Movement in India, Mittal Publications, New Delhi 

261) Hajela T.N, 2010 Co-operation: Principles, Problems and Practice, KonarkPublishing House, New Delhi, 

262) John Winfred and Kulandai Swami V 2000, History of Co-operative Thoughts, Rainbow Publications, Coimbatore, 

263) Memoria C.B, 1973 Co-operation in India and Abroad, Kitab Mabal, Allahabad.

264) Krishnaswami O.R, 1999 Fundamentals of Co-operation, S.Chand and Sons, New Delhi.

OUTCOME MAPPING
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*3– Strong, 2- Medium, 1- Low

	SEMESTER - II 
CORE ELECTIVE - II
	22PCOPE25-1: MANAGEMENT INFORMATION SYSTEM AND COMPUTER APPLICATIONS
	CREDITS:3
HOURS: 5/W


COURSE OBJECTIVES
265) To study about computer information system and business model.

266) To study the functional area of information system.

267) To educate the students for primary and secondary data storage 

268) To know about software engineering qualities.

269) To educate the students for computer applications in management information sytem
Unit I:  Information System

Information System: Introduction, Data, Information and Knowledge – Characteristics – Computer Based Information System(CBIS) – Need for Efficient Information System – Categories of Information System – Modern Information System.

Unit II: Functional Areas

Functional Areas: Finance, Marketing, Design, Production, Service, Personnel – Levels and Concepts of DSS, EIS, ES – Comparison – Coding Techniques – Detection of Error – Validation – Cost benefit analysis – Assessing the value and risk.

Unit III: Storage Fundamentals
Primary and Secondary Data Storage and Retrieval Methods – Sequential, Direct and Index Sequential, SIMM, Various Storage and Magnetic Tape, Hard Disk Drives – Floppy Disk, Optical Disk, Zip Drive, Memory Card; RAM, ROM, EPROM, PROM, Cache, Register and other types of memory.

Unit IV: Software Engineering
Software; Specification, Metrics, Quality Assurance – Systems Methodology – Objectives – Time and Logic, Knowledge and Human dimension – Life Cycle Models.

Unit V: Computer Applications
Concept, Classifications of Computer – Computer Generations – Computer Programming – Operating System; Concept, Types of OS – DOS, WINDOWS, UNIX – Features – Hardware.
COURSE OUTCOMES
After the  successful completion of the course, the students will be able to:

270) Acquire knowledge in Information System and Business Model

271) Understand the Modern InformationSystem

272) Familarise functional areas of information system

273) Apply testing security and risk of information system

274) Appreciate the implications of software engineering qualities

Text Books

275) Goyal D.P 2012 Management Information System : Management Perspective Macmillan, New York

276) Rajagopalan SP Management  Information System Margham Publiicaions Chennai

277) Gardon B Davis Management Information System:Concept Foundations McGraw Hill USA

Supplementary Readings
278) Edwards, Ward and By the way  2015  The Essence of Information System, Prentice Hall, New Delhi

279) Kanter  2015 Management Information System, Prentice Hall, New Delhi. 

280) James O’Brien  2015  Management Information System, Galgotia Pub.,  New Delhi.

281) David Kronke 2016 Management Information System, McGraw Hill, New Delhi.

282) Gupta A.K 2014 Management Information System S.Chand and Co New Delhi
OUTCOME MAPPING
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*3– Strong, 2- Medium, 1- Low

	SEMESTER - II 
CORE ELECTIVE – II
	22PCOPE25-2: EXPORT MARKETING
	CREDITS:3
HOURS:5/W


COURSE OBJECTIVES
283) To enable the students to understand the functioning of export marketing

284) To know the processes involved in export marketing 

285) To understand the steps involved in export

286) To understand the export policies and Promotion

287) To educate the students to know about the development agencies functioning in India
Unit I:  Export Marketing

Meaning – Objectives – scope – Need for and importance of export trade – Distinction between internal trade and international trade – Problems faced by exporters. 

Unit II: Functions of Export Marketing

Sources of market information – Product planning – Quality control – Export pricing – Export marketing channels – Strategy formulation.

Unit III: Steps  in Export

Confirmation of order – Production of goods – Shipment – Negotiation – Documents used for export – Commercial documents – Regulatory documents – ISO Certification-USFDA Registration-CE Marking
Unit IV: Export Policy and Promotion
EXIM Policy – Regulation of export trade - Organisations for promoting export – incentives and assistance – Export Houses – Trading Houses. 

Unit V: Institutions engaged in Export

ECGC – EXIM Bank – Organisations promoting export – Commodity Board – EPC – STC – MMTC. 
COURSE OUTCOMES

After the successful completion of the course, the students will be able to:

288) Gain general exposure to Export and Trade

289) Acquainting knowledge in Export Marketing

290) Understand the steps for exporting and their by-laws

291) Understand the export policy and promotion

292) Gain knowledge in institutions engaged in export

Text Books

293) Mahajan M.I, 2015, Export Policy, Procedure and Documentation, Snow white Publications, Mumbai

294) Natarajan L 2017, Import and Export Procedure (Import Management), Margham Publications, Chennai.

295) Rathor B.S and Rathor, J.S 2016, Export Marketing, Himalaya Publishing House, New Delhi.

Supplementary Readings
296) Francis Cherunilam 2016, International Trade and Export Management, Himalaya Publishing House, New Delhi

297) Paras Ram , 2017,Nilkhil Garg Export : What, Where and How? Anupam Publishers, New Delhi

298) Hand Book of Export Import Procedures: Ministry of Commerce 2015-2020 Government of India Volume No:1 and 2

299) Mahajan M.I,  2015, Export Do it yourself, Snow white Publications, Mumbai

300) Mahajan M.I,  2015, Import Policy, Procedure and Documentation, Snow white   Publications, Mumbai.
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	SEMESTER - II 
CORE ELECTIVE - II
	22PCOPE25-3: STRATEGIC MANAGEMENT FOR
CO-OPERATIVES
	CREDITS:3
HOURS: 5/W


COURSE OBJECTIVES
301) To enable the students to understand the strategic Management in Co-operatives

302) To know the processes of situation analysis

303) To understand the steps in Strategic Decisions

304) To educate the students to implement Strategy

305) To impart the students to know about the Strategic Issues in Cooperatives and Global business
Unit I:  Strategic Management

Meaning, Definition – Evolution and approaches of Strategic Management – Conceptual Framework – Strategic Management Process – Relevance and importance of Strategic Management  in co-operatives-Strategic Change – Strategic Leadership and Decision Making.

Unit II: Situation Analysis

Vision, Mission, Objective and goals – Importance – External Environment Analysis – Internal Environment Analysis – Organizational Analysis – Techniques of Environmental Analysis – SWOT Analysis (as applicable to Cooperatives)

Unit III: Strategic Decisions

Approaches to Strategy Formulation – Strategy Alternatives – External Growth Strategies – Generic Business Strategies – Corporate Strategies – Choice of Strategy – Development of Policies – Strategic Alliances.

Unit IV: Strategy Implementation

Organization for action – Issues in Strategy Implementation – Structural Implementation – Behavioral Implementation – Functional Implementation – Strategic Evaluation and Control.

Unit V: Strategic Issues in Cooperatives and Global business

Managing Technology and Innovation – Special types of Organization – Organizational adoption and change – Strategic Surveillance – Strategic Effectiveness - Strategies for Management in Cooperatives.

COURSE OUTCOMES
After the successful completion of the course, the students will be able to:

306) Understand the approaches in Stategic Management

307) Analayse the situation analysis

308) Acquire the strategic decisions

309) Implement Strategies

310) Gain knowledge in strategic issues in co-operaives in Global issues
Text Books
311) Krishnaswami O.R & Kulandaisamy V,2012  Cooperation, Concept and Theory, Arudra Publications, Coimbatore

312) P.K Ghose,  2011 Strategic Planning and Management, Sultan Chand & Sons, New Delhi.

313) Thomas L.Wheelan, J. David, 2015 Strategic Management and Business Policy, Hunger, Pearson Education.New Delhi

Supplementary Readings
314) John A. Pearce, Richard B. Robinson, 2017 Strategic Management – Strategy Formulation and Implementation, AITBS Publishers, Krishnan Nagar New Delhi.

315) Shah A.K, 2007, Professional Management for Co-operatives  Himalaya Publishing House, New Delhi.

316) Nakkiran S, A 2002 Treatise on Co-operative Management, Rainbow Publications, Coimbatore.

317) Kulandaiswami V,2002 Text Book of Co-operative Management, Arudra Academy, Coimbatore

318) Taimini K.K, 2006, Managing the Co-operative Enterprise, Minerva Associations, ICA Domus Trust, New Delhi.
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	SEMESTER – II
	2PHUMR27: HUMAN RIGHTS
	CREDIT:2
HOURS:2/W


COURSE OBJECTIVES
319) To understands the conceptual background of Human Rights.

320) To study international and regional norms and institutional mechanisms of Human Rights.

321) To know the international concern for Human Rights.

322) To explores the emerging issues in international human rights.

323) To study the Classification of Human Rights.
UNIT-I: CONCEPTUAL BACKGROUND OF HUMAN RIGHTS 

Meaning, Nature and Scope of Human Rights - Need for the Study of Human Rights - Philosophical and Historical foundations of Human Rights - Classification of Human Rights –Major Theories of Human rights. 

UNIT-II: INTERNATIONAL HUMAN RIGHTS NORMS AND MECHANISMS 

UN Charter - Universal Declaration of Human Rights - International Covenant on Civil and Political Rights - International Covenant on Economic, Social and Cultural Rights - Other Major instruments on Human rights (Conventions on Racial Discrimination. Women and Child Rights. Torture, Apartheid and Refugees) -UN High Commissioner for Human Rights and its Sub-Commissions - Geneva Conventions and Protocols - UN High Commission for Refugees -Humanitarian Interventions of UN 

UNIT-III: REGIONAL HUMAN RIGHTS STANDARDS AND MECHANISMS 

European Convention on the protection of Human Rights - European Commission on Human Rights -American Convention on Human Rights - American Commission and Court of Human Rights - African Charter on Human and People’s Rights -African Commission and African Court for Human Rights- Universal Islamic Declaration of Human rights (198l)

UNIT-IV: ISSUES 

Violence against Women and Children - Refugees & Internally Displaced People’s rights - Racism - Rights of Prisoners, Rights of Prisoners of War - Rights of Disabled, Aged, and Homeless Persons - Cyber Crimes and Human Rights -Euthanasia Debate- Bio-Technology and Human Rights (Human Cloning. Feticide and Medical Termination of Pregnancy, Surrogate Parenthood, Sale of Human Organs. Drugs and Technologies)
UNIT V: EMERGING DIMENSIONS 

Third Generation Human Rights: Right to Water, Food, Health, Clothing, Housing, and Sanitation- Right to Education – Right to Peace and Prosperity - Right to have Clean Environment.
COURSE OUTCOMES

At the end of the course, the student   

324) will have knowledge about the conceptual background of Human Rights.

325) can apprise on International Human Rights norms and mechanisms.

326) can understand the emerging dimensions of Human Rights in international forum.

327) can explain about the Third Generation Human Rights
328) can discusses about Right to Clean Environment.
Text Books

329) M.P. Tandon. Anand. V.K. International Law and Human Rights. Haryana. Allahabad Law house, Allahabad, 2013. 

330) N. Sanajauba. Human Rights in the New Millennium, New Delhi Manas Publications, 2011. 

331) S.K. Kapoor. Human Rights under International Law and Indian Law. Allahabad: Central Law Agency. 2012, 

332) Daniien Kings Lurge & Leena Avonius. Ed. Human Rights in Asia, London. Maemillan Publishers. 2016.  
Supplementary Readings 

333) Todd, Land Man, ed., Human Rights. London. Sage Publications. 2018. 

334) G. Van Bueren, The International Law on the Rights of the child. Dordrecht: Martinus Nijhoff Publishers, 2011. 

335) B.S. Waghmnre. ed. Human Rights. Problems and Prospects. Delhi. Lalinga Publications. 2011. 
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	SEMESTER - III CORE - IX
PART - III
	22PCOPC31: CO-OPERATIVE ACCOUNTS AND AUDIT
	CREDITS: 5
HOURS: 6/W


COURSE OBJECTIVES

336) To have an exposure in co-operative accounting

337) To prepare books of accounts of cooperatives 

338) To prepare the financial statements for cooperatives

339) To analyse the various stages of cooperative audit and its unique features
340) To perform auditing and prepare audit memorandum

Unit I: Fundamentals of Cooperative Accounting
Meaning – Distinctive features between cooperative account keeping and double entry system – single entry system and cooperative account keeping system. 

Unit II: Book keeping in Cooperatives

Day Book – Meaning, Types, Day book and Cash Book – treatment of suspense account transactions. General Ledger and Special ledgers in Cooperatives– Reconciliation of General ledger balances with special ledgers – Preparation of Receipts and Disbursements Statement – Trial Balance and Receipts and Disbursements Statement.

Unit III: Preparation of Financial Statements

Forms and preparation of trading account, profit and loss account and balance sheet in Cooperatives. 

Unit IV: Audit

Definition, objectives, nature, scope and advantagesof audit - Rights, duties and responsibilities of cooperative auditor- Audit Programme for Selected Cooperatives: Cooperative Credit Institutions (PACS, DCCB)- Non-credit cooperatives (Marketing, consumer, dairy and industrial cooperatives) - Vouching of cash and trade transactions - routine checking, importance of routine checking- Audit procedures.  

Unit V: Verification and Valuation of Assets and Liabilities

Meaning of verification- mode of valuation of various assets and liabilities- Depreciation- definition - methods- Reserve- meaning, various reserves- Audit of final accounts- profit and loss account- balance sheet– Audit’s Report – Cleaned and Qualified report. - Audit classification- Preparation of Final Audit Memorandum and its enclosures- schedule of defects. Embezzlement and Fraud: Various methods- Methods of their detection- Safeguard to empty in internal checking and internal audit – Rectification of Defects pointed out in audit and their compliance.  
COURSE OUTCOMES

After the  successful completion of the course, the students will be able to:

341) Explain the differences between general and cooperative accounting system  

342) Maintain accounting books in different types of cooperatives 

343) Prepare final accounts and the balance sheet of cooperatives 

344) Compare and contrast the corporate and cooperative audits  

345) Audit different cooperatives and prepare audit memorandum  

Text Books

346) Krishnasamy O.R 1992, Cooperative Account Keeping, Oxford IBH Co, Ltd., New Delhi.  

347) Manickavasagam, P 1989, A Treatise on Cooperative Account Keeping, Rainbow Publications, Coimbatore

348) Samiuddin, MahfoozurRahman and HifzurRehman 1989, Cooperative Accounting and Auditing, Himalaya Publishing House, New Delhi. 

Supplementary Readings

349) KameswaraRao · Y.  2013 Cooperative Accounting and Auditing, Mittal Publications 

350) Government of Tamil Nadu 2012, Cooperative Audit Manual, Department of Cooperation.  

351) Kapoor D.R 1997 Hand Book of Co-operative Audit Anmol Publications (P) Ltd,New Delhi

352) Audit of Co-operative Societies 2013 Taylor & Fransis,Milton Park USA

353) Krishnasami OR  1994 Co-operative Audit Oxford IBH Co, Ltd., New Delhi.  
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	SEMESTER - III CORE - X
PART - III
	22PCOPC32: GOODS AND SERVICES TAX
	CREDITS: 4
HOURS: 5/W


COURSE OBJECTIVES

354) To enable the students to understand the basic concept of indirect tax.

355) To teach the  basic knowledge of provisions of GST.

356) To educate the students about  registration process, returns and payment procedure of GST.

357) To teach input tax credit.

358) To understand and apply the e-filling of GST in practice.
Unit I: Introduction to Goods and Services Tax




Indirect Taxes – Problems of Indirect taxes – Need for introduction of GST – Commodities kept out the preview of GST – Other indirect Taxes

Unit II: Structure of GST





GST Structure – CGST –SGST- IGST – Futures – Exemptions – Schemes – Composition Schemes – Ordinary Scheme – GST Structured Rates

Unit III: GST Registration Process






Registration process in GST – Types – Compulsory Registration - Cancellation

Unit IV:Input Tax Credit 







Input Tax Credit – Adjustment of Debit Notes and Credit Notes – Problems in Input Tax Credit 

Unit V: Returns, Payments, Refund Process and Assessment


Process of Return Filing-Types of Returns - E-Ledger and E-Payment Process in GST-  Assessment Methods – Refund under GST – Refund under Special Occasions - Authorities of GST 
COURSE OUTOCMES
After the  successful completion of the course, the students will be able to:

359) Comprehend the fundamentals of indirect tax and need for GST


360) Understand the structure of GST and their schemes in practice

361) Learn about methods of registration of GST 

362) Familiarize themselves with the adjustment of debit and credit notes

363) Understand and apply the e-filling of GST in practice
Text Books

364) Balachandran V., 2022, Indirect Taxes, Sultan Chand and Sons, New Delhi

365) Satrangi G., Goods and Services Tax Precept and Practice 2021,Centax Publications, New Delhi

366) Anandaday  Mishra, 2022, GST Law and Procedure, Taxmann Publications Pvt Limited,New Delhi
Supplementary Readings

367) Raj. C. A., Agarwa. K, 2022, Taxation and Indirect Taxes, Taxmann Publications Pvt Limited, New Delhi

368) Anjali Agarwal, 2022, Goods and Service Tax, New Century Publications, New Delhi

369) Sanjeet Sharma and Shaileja Anand, 2020, VK Global Publications (P) Ltd., New Delhi

370) Mishra. SK, 2021, Simplified Approach to GST, Educreation Publishing, New Delhi 

371) Viswanthan.B, 2021, Goods and Services Tax in India, New Century Publications, New Delhi
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	SEMESTER - III CORE - XI
PART - III
	22PCOMP33: RESEARCH METHODOLOGY
	CREDITS: 4
HOURS: 5/W


COURSE OBJECTIVES

372) To enhance the abilities of learners to undertake research in business and social sciences.

373) To enable the learners to understand, develop and apply the fundamental skills in formulating research problems

374) To enable the learners in understanding and developing the most appropriate methodology for their research.

375) To make the learners familiar with the basic statistical tools and techniques applicable for research.

376) To impart the best practice of report writing

Unit I: Introduction to Research







Features and Importance of research in business, Objectives and Types ofresearch Basic, Applied, Descriptive, Analytical and Empirical Research.

Unit II: Formulation of Research Problem






Formulation of research problem, Research Design, significance of Review ofLiterature. Hypothesis: Formulation, Sources, Importance and TypesSampling: Significance, Methods, Factors determining sample size

Unit III: Research Process




Stages in Research Process-Data Collection: Primary data: Observation, Experimentation, interview, Schedules, Survey, Limitations of Primary data

Secondary data: Sources and Limitations, Factors affecting the choice of method of data collection. Questionnaire: Types, Steps in Questionnaire Designing Essentials of a goodquestionnaire.

Unit IV: Data Processing and Statistical Analysis





Data Processing: Significance in Research, Stages in Data Processing: Editing Coding, Classification, Tabulation, Graphic Presentation Statistical Analysis: Tools and Techniques, Measures of Central Tendency, Measures of Dispersion, Correlation Analysis and Regression Analysis Testing of Hypotheses Parametric Test-t test, f test, z test Non-Parametric Test-Chi square test, ANOVA, Factor AnalysisInterpretation of data: significance and Precautions in data interpretation

Unit V: Report writing





Preparation of a Report-Types of Report-Research Report Format-Principles of Writing Reports-Documentation-Footnotes and Bibliography.
COURSE OUTCOMES

After the successful completion of the course, the students will be able to:

377) Describe the objectives and types of research

378) Construct a good research design

379) Understand the significance and process of Business research

380) Have an insight into the statistical techniques and develop analysis

381) Analyze and interpret the data and write the research report
Text Books

382) Anusree, M., Mohapatra, S.,  and Sreejesh, S, 2017,Business Research Methods - An Applied Orientation. Springer International Publishing, New Dehi

383) Kothari, C. 2018 ,Research Methodology Methods and Techniques. New Delhi:New Age International (P) Limited, Publishers, New Delhi

384) Kumar, R., 2017,Research Methodology - A step-by Step Guide for Beginners SAGE Publications India Pvt Ltd.,New Delhi

Supplementary Readings

385) Creswell, J. 2017,Research Design Qualitative, Quantitative, and Mixed MethodsApproaches. SAGE Publications India Pvt. Ltd. New Delhi:

386) Neuman, W. 2014,Social Research Methods  Qualitative and Quantiative Approaches. Harlow, Essex: Pearson Education Limited. New Delhi

387) Walliman, N. 2018, Research Methods - The Basics. New York: Routledge.

388) Zikmund, W. G. 2017,Business Research Methods  Cengage Learning IndiaPrivate Limited.New Delhi

389) Panneerselvam, R. 2018,Research Methodology Prentice-Hall of India Private Limted. New Delhi.
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	SEMESTER - III CORE - XII
PART - III
	22PCOPC34: PRACTICAL TRAINING AND INTERNSHIP
	CREDITS: 5
HOURS: 6/W


COURSE OBJECTIVES

390) To familiarize the institutional  environment

391) To provide students an insight into the organizational structure of an co-operative institution

392) To integrate co-opertion theory with practical experience

393) To build a record of work experience

394) To gain practical knowledge on the co-operative instiutions
THE FIRST PHASE (PRACTICAL TRAINING)

The First Phase of Training will be visits to and observation study of various types of districts, apex and national level Cooperative Institutions as furnished below. The Training should be given under the guidance and supervision of the staff in charge who should accompany the students. The students should maintain a systematic record for Practical Training. The following Institutions may be considered to provide practical managerial knowledge to students.

DISTRICT LEVEL

          * District Central Cooperative Bank

          * District Consumer Cooperative Whole Sale Stores

          * District Cooperative Milk Producers Union

          * District Cooperative Union

          * Urban Cooperative Bank

          * Agro-processing Units: Cooperative Sugar Factory

APEX LEVEL 

          * Tamil Nadu State Apex Cooperative Bank

          * Tamil Nadu State Cooperative Union

          * Tamil Nadu State Cooperative Marketing Federation (TANFED)

          * Tamil Nadu State Cooperative Housing Federation

          * Tamil Nadu Handloom Weavers Cooperative Society (Cooptex)

          * Tamil Nadu State Cooperative Sugar Federation

          * Tamil Nadu State Urban Cooperative Bank Federation

          * NCDC, NAFED, IFFCO, KRIBHCO – Regional Office

          * Tamil Nadu Industrial Cooperative Bank (TAICO Bank)

          * Tamil Nadu State Cooperative Agricultural and Rural Development  
                     Bank

          * Any other State Level Federations

NATIONAL LEVEL

Visiting interstate Cooperative Organizations, Offices / Branches of various National Level Cooperative Institutions functioning at the State Headquarters.

EVALUATION (FIRST PHASE – 25 MARKS)

Evaluation of Practical Training for 25 marks will be done by the Coordinator / Staff in charge of the course, on the basis of training records maintained by the students. 

SECOND PHASE (INTERNSHIP)

The students are to be assigned with the internship training for a period of two weeks. For this purpose, students may be divided into batches. The staff in charge may check their work by making surprise visits. Any two of the following types of Cooperative Institutions may be selected for internship.

 * District Cooperative Union / Central Cooperative Bank / Urban Cooperative Bank / PACS.

* District Consumers Whole Sale Stores / Supermarket

* Handloom / Spinning Mill / Sugar Mill / Tea Factories / INDCOSERVE, SAGOSERVE and other Agro-Processing Cooperatives and Sericulture Cooperatives.

* LAMPS,FSS and Marketing Cooperative Societies.

* Apex Level Cooperative Institutions of various types: TNSCB, SCARDB, TANFED, AAVIN, COOPTEX, TAICO Bank, Housing Federation.

*District Cooperative Milk Producers Union Ltd.,
 EVALUATION (SECOND PHASE – 75 MARKS)

Evaluation of the Phase II Practical Training Internship will be done by the External Examiner and Coordinator / Staff in charge of the programme jointly for 75 marks on the basis of internship report submitted by the students and viva voce.

The report is to be evaluated for 50 marks and viva voce for 25 marks.
COURSE OUTCOMES

After the successful completion of the course, the students will be able to:

395) Rate theoretical concept with practice

396) Understand the organizational structure of an co-operative institiutions

397) Synthesize  the theoretical knowledge with practical knowledge 

398) Develop Communication, interpersonal and other critical skills in the job interview process

399) Gain practical knowledge about institutional  operations
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	SEMESTER - III CORE ELECTIVE- III
	22PCOPE35-1: MICRO FINANCE
	CREDITS: 3

HOURS: 5/W


Course Objectives

The purpose of the course is to provide students the principles and practices of microfinance Institutions and microfinance services. The course also emphasizes on improving skills of the Students to prepare micro enterprises business plan for self-employment opportunities.
Course Description

This course provides an understanding of the basic principles, practices and services of microfinance industry. It begins with an introduction to microfinance in general and microfinance lending models in particular. Then it proceeds to discussion of various types microfinance institutions and explores their role in development of different sectors of an economy. The course also gives an overview of regulatory regime of microfinance. Finally, it deals with entrepreneurship and develop business plan suitable for micro financing.

Course Outcomes

By the completion of this course, the students should be able to:

400) explain the nature of microfinance and microfinance models;

401) identify the role of microfinance institutions in social and economic development;

402) choose appropriate model of microfinance institutions and develop microfinance products;

403) prepare micro/ small enterprise business plan; and

404) demonstrate ability to conduct the case studies of microfinance institutions.

Unit I: Introduction to Microfinance                                                                        

Concept and meaning of microfinance; history of microfinance; need of microfinance; key principles of microfinance; microfinance client; microfinance products: microcredit, micro saving, micro insurance, payment and transfers; and distinction between traditional financing and micro financing.

Unit II: Microfinance Credit Lending Models                                                       
Individual lending model; Grameen Bank solidarity lending model; Village banking model; Cooperative model ; RMFL; Self-help group model; rotating savings and credit association, wholesale lending, retail lending.

Unit III: Microfinance Institutions                                                                           
Objectives and importance of the microfinance institutions, attributes of a good microfinance institutions; institutional types; formal financial institutions; semi formal financial institutions; and informal financial providers.

Unit IV: Microfinance and Development                                                                  
Microfinance and women empowerment; microfinance and health; microfinance and Micro enterprise development; microfinance and education; microfinance and networking; micro insurance policies and practices; and challenges and way outs.

Unit V: Regulations of Microfinance Institutions                                      
Need for regulation; regulations of microfinance industry and small enterprises: registration, operation and reporting; regulating authorities; and relevant acts and byelaws.

Text Books

405) K.G. Karmakar, Microfinance in India. Sage India, First Edition.

406) Panda, D. K. Understanding microfinance. New Delhi: Wiley India.

407) O.C. Rana Hem Raj, Microfinance. Himalaya Publishing House.

408) Tara S. Nair, Microfinance in India. Taylor & Francis Publications.

409) Sharma, P. R. Impact of microfinance on women empowerment. Pokhara: Team Organizing Local Institution.
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	SEMESTER - III CORE  ELECTIVE - III
	22PCOPE35-2: SERVICE CO-OPERATIVES
	CREDITS: 3

HOURS: 5/W


COURSE OBJECTIVES

410) To enable the students to know the service co-operatives.

411) To study the different types of service co-operatives.

412) To enable the students to train in co-operatives.

413) To make the students to acquire knowedge about other co-operatives.

414) To enable the students to understand the issues in co-operatives.

Unit I: Services Cooperatives

Meaning, Definition – Need and Importance – Features of Service Cooperatives – Growth of Service Cooperatives – Types of Service Cooperatives – Cooperative Principles applied in Service Cooperatives - Process of Starting a Service Cooperatives -  Role of NCDC in Service Cooperatives.

Unit II: Types of Service Cooperatives

Cooperative Hospital;  Benefits and Functions of Cooperative Hospital – Recent Development – Cooperative Printing Press; Working and Functions of Printing Press – Tourism & Transport Cooperatives

Unit III:  Co-operative Education and Training

Cooperative Publishers and Colleges - Need and Importance – Arrangements for Cooperative Education and Training in India – Member Education  - Technical and Non-Technical Educational Institutions – Recent Trends.

Unit IV: Other Cooperatives

Labour Contract and Construction Societies – Common Property Resource (CPR) – Lift Irrigation Societies – Fisheries Cooperatives – Forest Produce Cooperatives; Characteristics – Causes for Poor performance.

Unit V: Issues on Service Cooperatives

Cooperative Principles and Practices in Service Cooperatives – Leadership in Service Cooperatives – People’s Participation – Problems and prospects.
COURSE OUTCOMES

After successful completion of the course, the  Scholars will be able to:

415) Acquire knowledge about service co-operatives.

416) Explore different types of service co-operatives.

417) Understand the co-operative education and training.

418) Know the other co-operatives.

419) Understand different issues in service co-operfatives.
Text Books

420) Hajela T.N, 2010 Cooperation: Principles, Problems and Practice, Konark Publishing House, New Delhi.

421) Ravichandran K & Nakkiran S,  2009 Cooperation: Theory and Practice, Abhijeet Publications, New Delhi.

422) Sah A.K, 1986 Functional Management for Cooperatives, Rainbow Publications, Coimbatore.

Supplementary Readings

423) Reynolds A, 2013 Defining the Value of the Cooperative Business Model: An Introduction.

424) Mathur B.S 2002 Co-operation in India, Sahitya Bhavan Publications, Agra,

425) Bedi R.D 2000 Theory, History and Practice of Co-operation, Konark Publications, Agra.

426) Krishnaswami O.R and Kulandaisamy V 2000 Co-operation: Concept and Theory, Arudra Academy, Coimbatore.

427) Patnaik, Umesh, Roy and Ananta K  2002 Co-operation and Co-operative Management, Kalyani Publishers, Ludhiana.
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	SEMESTER - III CORE  ELECTIVE- III
	22PCOPE35-3: BUSINESS ANALYTICS
	CREDITS: 3

HOURS: 5/W


COURSE OBJECTIVES

428) To enable the students to understand the role of business analytics in business data processing

429) To educate the students about application of information technology in the core business Process.

430) To enable the students to understand OLTP and OLAP.


431) To educate the learners to understand the data integration.

432) To equip the students with Performance and Measurement System Terminology.


Unit I: Introduction to Business Analytics





Business Analysis-Different Levels - Business Analyst- Role of Business Analyst -Basic rules-Requirements and Tasks performed by Business Analyst –Project Definition and Scoping –Project phases and approaches – Role of Business Analyst across the project Life cycle.

Unit II: Information Technology Applications





Core business Process – Baldrige Business Excellence framework-Key purpose of using IT in Business – Enterprise Applications – Information users and their requirements – Data-Types- Attributes and Measurement-Types of data sets-Data quality-Types of Digital Data.

Unit III: Introduction to OLTP and OLAP





Introduction to OLTP and OLAP – Different OLAP Architectures-Data Models-Tools in Business Intelligence-Role of DSS, EIS, MIS and digital Dash boards – Need for Business Intelligence- Business Intelligence value chain-Components-applications-roles and responsibilities.

Unit IV: Data Integration








Data Integration-Data Warehouse-Goals-Data Sources- Data Integration Technologies-Data Quality maintenance-Data profiling-Data modeling-Types and Techniques-Fact table-Dimension Table-Typical Dimensional Models-Life cycle-Designing.

Unit V: Performance and Measurement System Terminology



Performance and Measurement System terminology- Role of Metrics –Supply Chain-Fact based decision making and KPIS use of KPIS-Potential source for metrics-Enterprise Reporting –Report Standardization –Balanced score card  Scoreboards Vs Dashboards-Business Intelligence in Real world- Mobility-Cloud computing.

COURSE OUTCOMES


After the successful completion of the course, the students will be  able to:

433) Apply the language of business analytics, theory and models in the field of business analytics

434) Perceive skills in data analytics and its application

435) Gain expert knowledge in data integration technology

436) Analyze different types of digital data, use of appropriate models for analysis and derive insights from results

437) Use in practice  key analytical tools and techniques of business intelligence
Text Books

438) Edward Mize 2017, Data Analysis, Create Space Independent Publishing Platform

439) Seema Acharya R.N. Prasad 2016, Fundamentals of Business Analysis Wiley

440) Pang –Ning Tan, Michael Steinbach, Anuj Karpatne and Vipin Kumar 2018, Pearson Publishers, New Delhi

Supplementary Readings

441) Paul Turner 2018, Business Analysis Techniques, International Institute of Business Analyst, London

442) Howard Podeswa 2017, Handbook of Business Analyst , Outskirts Press, London

443) Debra Paul, Lynda Girvan 2018, Business Analyst, BCS Learning and Development Limited, New Delhi.
OUTCOME MAPPING
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*3– Strong, 2- Medium, 1- Low

	SEMESTER - III OPEN ELECTIVE- I
	22PCOPO36-1: RURAL DEVELOPMENT
	CREDITS: 3

HOURS: 5/W


COURSE OBJECTIVES

444) To understand the concept and Approaches of Rural Development. 

445) To know the various theories of rural development 

446) To acquire knowledge on different schemes and programs of rural areas. 

447) To make use of infrastructure development of rural areas. 

448) To understand the concept of panchayat raj system.
Unit I: Rural Development

Concepts – Definition – Objectives and Scope- Components – Features of Rural Economy – Approaches to Rural Development in India–Programmes of Rural Development during Five year plan. 

Unit II: Theories of Development

Gandhian Approach to Development – Obstacles to Growth and Development. Millennium Development Goals Prof.Amarthiasen’s Approaches to Development. 

Unit III: Resources Centered Issues

Land Reforms–Cropping patterns –Recent Trends in Agricultural and Economic Development, Population: concepts - Causes of Poverty-Development Scheme-IRDP–DWCRA- Water Shed Programme- NREGS. 

Unit IV: Infrastructure Centered

Health, Education, Sanitation, Drinking water, Rural Connectivity, Samathuvapuram– Common Property Resources (CPR)-Joint Forest Management (JFM) Ground Level Water Management- PURA Model. 

Unit V: Rural Development Administration

Evolution of panchayat Raj system- New Panchayat Raj System – Objectives – Functions – Three Tier Panchayat Raj System in India- NGO’s in Rural Development – Peoples Participation in Rural Development E-Governance. 

COURSE OUTCOMES

After the successful completion of the course, the students will be able to:

449) Identify the major objectives of the Rural Developments Administration

450) Know the procedure for creating different types of infrastructure Development.

451) Gained knowledge For Rural Development During five-year plan 

452) Formation of Rural Development Programme 

453) Enrich knowledge on resources centered issues.
Text Books

454) Vekata Reddy, K. 2000 Rural Development in India- Himalaya Publication House, Hyderabad. 

455) Maheswari, S, 1985 Rural Development in India- A Public Policy Approach, Sage Publication, New Delhi. 

456) Lalitha. N. 1987 ‘Rural Development in India, Sterling, New Delhi. 

Supplementary Readings

457) Katar Singh, 2000 Rural development: Principles, Policies and Management, Sage Publication, New Delhi. 

458) Vasant Desai, 2001 Rural Development In India, Himalaya Publishing House, New Delhi. 

459) Katar singh 1999 Rural Development:Principles, Policies and Management Saga Publications,New Delhi

460) Adam Pain and Kjell Hanser 2019 Rural Development Routleger USA

461) Willen Van  Eekelan 2020 Rural Development in Practice : Evolving Challenges and Opportunities Routledge USA

OUTCOME MAPPING

	
	Programme Outcomes
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	CO1
	2
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	2
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*3– Strong, 2- Medium, 1- Low

	SEMESTER - III OPEN  ELECTIVE- II
	22PCOPO36-2: NON-CREDIT CO-OPERATIVES
	CREDITS: 3

HOURS: 5/W


COURSE OBJECTIVES

462) To  enable  the students gain knowledge about Co-operative Marketing Societies in India

463) To  enable the students to appreciate  the significance of diary co-operatives in India 

464) To teach the students about the Industrial  co-operatives in India

465) To impart the students about the consumer co-operative in India

466) To make the students  discern  the Production and proceesing of co-operatives

Unit I: Marketing Co-operatives







Cooperative Marketing: Origin, Need and Importance of Cooperative Marketing – Structure and Functions of Marketing Societies in India – Role of NCDC in Marketing Cooperatives – Dantwala Committee on Cooperative Marketing – Linking of Credit with Marketing
Unit II: Dairy Co-operatives







Dairy Cooperatives: Place of Dairying in National Economy – Importance – Structure and Functions – Anand Pattern – Development of Dairy Cooperatives under Operation Flood Programme – Role of NDDB.

Unit III: Industrial  Co-operatives






Importance and types – Constitution and working of Handloom Weavers Cooperatives – At primary and State Level – Cooperative Tea Factories; Functions – Recent Trends.

Unit IV:  Consumer Co-operatives




Consumer Cooperatives: Need and Importance – Structure and working of Consumer Cooperatives – Purchase Policy – Sales Policy – Personal Policy – Role of PDS in Consumer Cooperatives – Problems – Recent Trends.

Unit V: Production and Processing Cooperatives





Labour Contract Societies -Cooperative Printing Press - Cooperative Hospital - Cooperative Publishers and College - Irrigation Societies, Working and Present Position in India – Institutional / Industrial Visit.
COURSE OUTCOMES


After successful completion of the course, the students will be able to:

467) Understand the Need and Importance of Two -Tier Marketing Co-operatives and Three -Tier Diary Co-operatives in India.

468) Appreciate the significance of Consumer Co-operatives and Industrial and Processing Cooperatives in India.

469) Comprehend the  working and current status of various Service Cooperatives in India 

470) Motivate the student’s community to start MSME through co-operative sectors

471) Enhance the knowledge towards the role of co-operative service institutions in the development of rural and urban areas
Text Books

472) Hajela, TN., 2010 Co-operation: Principles, Problems and Practice, Konark Publishing House, New Delhi.

473) Kamat G.S 1986, Managing Co-operative Marketing, Himalaya Publications , Mumbai.

474) Kulandaiswamy, V 1986, Co-operative Dairying in India, Rainbow Publication, Coimbatore.

Supplementary Readings

475) Mahajan K.A 1993, Co-operative Marketing, Anmol Publication Pvt Ltd., New Delhi 

476) Rayudu, C.S 1992, Industrial Cooperative, Northern Book Centre, New Delhi.

477) Bedi R D, 2001 Theory, History and Practice of Cooperation, International Publishing House, Meerut.

478) Madan G R, 2000 Cooperative Movement in India, Mittal Publications, New Delhi.

479) Mathur B S, 2002 Cooperation in India, Sahitya Bhavan, Agra.
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*3– Strong, 2- Medium, 1- Low

	SEMESTER - III OPEN ELECTIVE- II
	22PCOPO36-3: CO-OPERATIVE AUDIT
	CREDITS: 3

HOURS: 5/W


UNIT – I: Audit

Cooperative Audit – Meaning, Origin, Definition – Objectives, Advantages – Nature and Scope of Audit – Audit Classification - Vouching of Cash and Trade Transactions – Routine Checking, importance – Auditing in an EDP environment.

UNIT – II: Verification and Valuation of Assets and Liabilities

Meaning, Mode of verification and valuation – Various assets and liabilities – Depreciation: definition, objectives, methods – Reserve: Meaning, Various reserves – Audit of final accounts – Profit and loss account – Balance sheet and relationship between them.

UNIT – III: Rights. Duties and Responsibilities of Cooperative Auditor

Meaning, Objective, Need and Types of Cooperative Audit – Inspection and Supervision – Commencement of Cooperative Audit – Mechanical and administrative audit.

UNIT – IV: Audit Programme for Selected Cooperatives

Credit Cooperatives: PACS, DCCB. Non-Credit Cooperatives: Marketing, Consumer, Dairy and Industrial Cooperatives - Preparation of Final Audit memorandum and its enclosures – Schedule of audit defects.

UNIT – V: Embezzlement and Fraud

Meaning, various methods – Methods of their detection – Safeguard to empty in internal checking and internal audit.

Text Books

480) Department of Cooperative Audit - Cooperative Audit Manual, Government of Tamil Nadu, Chennai, 2010.

481) Krishnaswami O.R – Cooperative Audit, NCCT, New Delhi, 1980.

482) Rao, Kameswara Y – Principles and Practice of Cooperative Audit, Sri Meheresh Publications, Hyderabad, 1998.

483) Samiuddin, Mahfoozur Rahman and Hifzur Rehman – Cooperative Accounting and Auditing, Himalaya Publishing House, New Delhi, 1989.

484) Tandon B.N, S. Sudharsanam and S. Sundharabahu – A Handbook of Practical Auditing, S.Chand Publishing, New Delhi, 2013.

OUTCOME MAPPING

	
	Programme Outcomes
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3– Strong, 2- Medium, 1- Low

	SEMESTER - IV CORE - XIII

	22PCOPC41: ADVANCED COST AND MANAGEMENT ACCOUNTING
	CREDITS: 5
HOURS: 6/W


COURSE OBJECTIVES

485) To provide an in-depth insight in students about techniques of Cost ascertainment in manufacturing sectors. 

486) To educate the students to understand the methods of costing

487) To Educate the role and responsibility of management accountant.

488) To Familiarize the students with application of Marginal Costing techniques to arrive at financial decisions

489) To familiarise the students with financial statements.
Unit I: Cost Accounting

Meaning, Objectives Importance and Scope – Comparison of Cost Accounts with Financial accounts and Management Accounts – Elements of cost – Cost Sheet.

Unit II : Materials

Methods of pricing – FIFO,LIFO and Average cost methods (Simple Problems). Methods of Costing: Job cost, Contract cost and Process Cost (Problems) and Accounting Standards.

Unit III :Management Accounting

Concept Objectives, Scope, Functions and Limitations –Difference between Management Accounting and Financial Accounting – Ratio Analysis.

Unit IV: Marginal Costing

Break even analysis – cost volume profit analysis advantages andlimitation of marginal costing – marginal costing absorption costing – Budget and Budgetary controls –Types of Budgets. (Production, Sales, Cash, Flexible budget – Problems)

Unit V : Analysis of Financial Statement

Concept, Tools: Cash Flow and Fund flow Analysis: Concept, Calculating Procedure, Difference between and Fund Flow and Cash Flow Analysis.

COURSE OUTCOMES

After the successful completion of the course, the students will be able to:

490) Understand the basic aspects of Cost Accounting and its applications

491) Maintain records relating to the Issue of Materials and methods of cost accounting

492) Apply management accounting techniques in practice

493) Acquire and apply the basic aspects of Marginal  costing and its applications

494) Appreciate the implications of Funds flow Cash flow statements
Text Books

495) Iyengar S.P. 2019,Cost Accounting Principles and Practice, Sultan Chand and Sons, New Delhi 

496) Jain S.P. and Narang KL 2022,Cost Accounting, Kalyani Publishers, Ludhiana 

497) Maheshwari,S. N,  2021 Cost and Management Accounts Sultan Chand, New Delhi.

Supplementary Readings

498) Dasgupta. P  2017,Studies in Cost Accounts Sultan Chand and Sons, New Delhi 

499) 2.
Ravi M. Kishore  2017,Cost Accounting  Taxmann Publications Pvt Ltd, New Delhi . 

500) Lal Nigam B.M. and Jain I.C 2017, Cost Accounting Principles and Practice Hall of India, New Delhi,.

501) Manmohan Goyal, 2016  Management Accounts Sultan Chand & Sons, New Delhi.

502) Pillai  R S N and Bagavathi V, 2019 Cost and Management Accounts,  S.Chand & Sons, New Delhi

OUTCOME MAPPING
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*3– Strong, 2- Medium, 1- Low

	SEMESTER - IV CORE - XIV

	22PCOPC42: DIMENSIONS OF INDIAN 
CO-OPERATIVES
	CREDITS: 5
HOURS: 6/W


COURSE OBJECTIVES

503) To study on Indian Economic Resources.

504) To know about  Co-operatives in the Primary Sector.

505) To enable the students to know Co-operatives in the secondary sector.

506) To knowledge about Co-operatives in the teritary Sector.

507) To study about  issues on Co-operative Development.
Unit I : Indian Economic Resources

Meaning, Its resource bases – Economic Growth; resources optimization for balanced economic growth; integration of primary, secondary and tertiary sectors – role of cooperatives and other business enterprises.

Unit II:  Cooperatives in the Primary Sector

Constitution, Structure and working performance of Cooperative Agricultural Credit Structure, Cooperative Farming and other allied Cooperatives – Problems and Prospects.

Unit III:  Cooperatives in the Secondary Sector



Constitution, Structure and working performance of Milk, Sugar, Tea and Handloom Weaving Cooperatives – Problems and Prospects.

Unit  IV : Cooperatives in the Tertiary Sector

Constitution, Structure and working performance of Banking, Marketing and Consumer Cooperatives – Problems and Prospects.



Unit V: Issues on Cooperative Development

Cooperative Principles Vs Practices, State Partnership, Leadership in Cooperatives, People’s Participation, Producer and Company as alternative model

COURSE OUTCOMES

After the successful completion of the course, the students will be able to:

508) Understand the economic growth  and resources for balanced economic growth.

509) Gain knowledge in the constitution structure and working performance of co-operative Agriculture credit structure.

510) Acquire knowledge in constitution structure and working performance of milk sugar tea and handloom weaving co-operatives.

511) Gain knowledge in constitution and working performance of Banking Marketing and consumer co-operatives.

512) Understand the issues in Co-operative Development.

Text Books

513) Puri S.S, 1979  Ends and means of Cooperation, NCUI, New Delhi.

514) Ian Mac Pherson, 1995 Cooperative Principles for the 21st Century, ICA, Geneva, 

515) Paul Lambert, 1969 Studies in Social Philosophy of Cooperation, Cooperative Union Ltd., Manchester.

Supplementary Readings

516) Ravichandran K and Nakkiran S 2009 Co-operation: Theory and Practice, Abijit Publication, New Delhi.

517) Krishnaswami O.R and Kulandaisamy V 2000 Co-operation: Concept and Theory, Arudra Academy, Coimbatore.

518) Patnaik, Umesh, Roy and Ananta K  2002 Co-operation and Co-operative Management, Kalyani Publishers, Ludhiyana.

519) Tripathy 2000 Co-operative for Rural Development, Tamil Nadu Book House, Chennai.

520) 5.
Sharada V 2000 The Theory of Co-operation, Himalaya Pub, Mumbai.

COMMITTEE REPORTS

521) Kushroo’s Committee Report

522) Vaidhyanathan Committee Report

523) Committee and Commissions on Co-operation By Paranjothi

524) Government of India, 2009 Report of the High Powered Committee on Cooperatives, 

525) Dubhasi P.R, 1970 Principles and Philosophy of Cooperation, VAMNICOM, Pune.
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	SEMESTER – IV CORE - XV

	22PCOMP43: CO-OPERATIVE MANAGEMENT AND ADMINISTRATION
	CREDITS: 5
HOURS: 6/W


COURSE OBJECTIVES

526) To enable the students understand the need and importance of managerial functions relating to co-operative administration

527) To impart the structure of co-operative management to students

528) To teach the students to get acquainted with the importance of Administration in co-operatives

529) To enable the students to know the management functions applied to           co-operatives.

530) To knowledge about functional areas for the management of co-operatives.
Unit I: Management Thought and Functions

Management Thought, Importance, PreScientific Management Era- Management Science Era, Principles and Functions of Management-Recent developments in management thought and functions. 

Unit II: Cooperative Management

Concept – Objectives - Goals –Uniqueness - Governance  Structure: GB, BoD, Paid Executive – Relationship - Democratic    Control and management – participatory management– Issues in cooperative management: Professional Management, De-Officialisation – Operational Efficiency – Key Result Areas – Strategies for sustainable Development of   Cooperatives in India.

Unit III: Cooperative Administration

Administrative Setup for Cooperatives - Registrar of Cooperative Societies – Functional Registrars - Their Powers and duties - Administrative Restrictive Powers of Registrar of Cooperative Societies – Cooperative Audit set-up. 

Unit IV: Management Functions Applied to Cooperatives

Planning - Organising – Staffing -Directing - Controlling applied to cooperative enterprises.  

Unit V: Functional Areas of Management in Cooperatives

Operations Management, Marketing Management, Human Resource Management, and Financial Management in different types of cooperatives. 
COURSE OUTCOMES

After the successful completion of the course, the students will be able to:

531) Understand the Need and Importance of Managerial Functions Applied to Cooperatives and various levels of Administration in Cooperatives.

532) Understand the structure of the  Management for Cooperatives.

533) Appreciate the importance of Adminstration in Co-operatives.

534) Assess it operational efficiency in the co-operative Administration.

535) Evaluate the functional areas of Management in Co-operatives.
Text Books

536) Hajela T.N  2016, Co-operation-Principles, Problems and Practice, Ane Books Pvt. Ltd, New Delhi.

537) Goel, B.B 2000, Dynamics of Co-operative Administration, Deep and Deep Pub,New Delhi.

538) Kamat G.S. 1987, New Dimensions of Cooperative Management, Himalaya Publishing House, New Delhi.
Supplementary Readings

539) Shah A.K, 2007, Professional Management for Co-operatives  Himalaya Publishing House, New Delhi.

540) Nakkiran S, A 2002 Treatise on Co-operative Management, Rainbow Publications, Coimbatore.

541) Kulandaiswami V, 2002 Text Book of Co-operative Management, Arudra Academy, Coimbatore.

542) Taimini K.K, 2006, Managing the Co-operative Enterprise, Minerva Associations, ICA Domus Trust, New Delhi.

543) Krishnaswamy, O.R 1976, Cooperative Democracy in Action, Somaiya Publishing House, Mumbai.  
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*3– Strong, 2- Medium, 1- Low

	SEMESTER - IV
	22PCOPD44: CORE PROJECT
	CREDITS: 3
HOURS: 6/W


COURSE OBJECTIVES

544) To enable the students to gain practical exposure to functioning of various types of Co-operative  institutions

545) To equip the students  with the skills of organizing and operating  the business applying Co-operative relevant business models

546) To impart the students in the industrial concerns or institutions of their choice and facilitate them to gain hands on experience in practical setting and strengthening their conceptual knowledge

547) To gain knowledge on working performance of the Co-operative instiutions

548) To provide the students an exposure to prepare the various project reports
COURSE OUTCOMES

After the successful completion of the course, the students will be able to:

549) Understand the functioning of  Co-operative  organisations and  institutions

550) Assess the performance of Co-operative and  institutions 

551) Organize  specific Co-operative institutions of their choice by them

552) Audit the working and performance of Co-operative  institutions and vatious Portfolios

553) Offer suggestions for efficient management  of Co-operative  Institutions
OUTCOME MAPPING
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*3– Strong, 2- Medium, 1 - Low
CONDITIONS TO BE FULFILLED BY PROJECT STUDENTS 

554) The students have to be allotted under the guidance of the affliated colleges in Cuddalore,Villupuram, Kallakurichi and Mayiladuthurai as PROJECT GUIDES within a fortnight from the First working day of the fourth Semester through a  Coordinator nominated by the Head of the Department for the purpose. 

555) The respective Guide teachers have to create a WhatsApp / Telegram Group for their wards along with the HOD as a group Admin. for passing on instructions to them. Student-teacher email communication is also admissible.

556) The Project Students have to discuss with the respective guide teachers about their area of interest for selection of the Project Topic and scope of the study to be undertaken and SUBMIT the written PROJECT TOPICS TO THE Head of the Department of the affliated colleges to certified by the guide teachers WITHIN 15 DAYS since allotment. The guides can certify the project topics only on production of at least 10 relevant articles downloaded by the students as per the prior instructions given by the guides.

557)  Student have to collect necessary data/Information about the PROJECT TOPIC from the Annual Reports and Periodical Publications for preparing the Project Report, besides collection of primary data wherever applicable/necessary during the week-ends and holidays through a proper and approved Questionnaire or Schedule.

558) The students have to prepare the Project Report for about 50 pages and Submission of the same at least 21 days (Three Weeks) before the last working day of the IV Semester through the Guide Teachers as per the FORMAT given below.

559) A Maximum of Three Students can join the same institution for PROJECT WORK at a time. However, they have to produce the Report based on approved objectives taken in different divisions’. However students allotted to the same guide teacher cannot choose the same institution for Project work in the same academic year.

560) The students or their officials of the Industrial unit concerned can contact with the Head of the department Affliated colleges of the department of  Commerce through for exchange of information, if any. Similarly, the Coordinator  for the Project work will be a Senior Teaching Staff, who will KEEP SENDING WhatsApp / Telegram MESSAGES to staff members then and there, including the guide allotment on the advice of the Head of the Department of the Commerce.

561)  Evaluation of the project Reports will be done(for 75 marks, which would have a 25 marks component for viva voce examination, conducted online or offline) as usual during the end Semester Exams; however the academic quality of the reports will be based on the certificate issued by the Guide teachers who will award internal marks (25 = 10+15 for two Successive Reviews ) based on the regularity and performance in report writing by the student-trainees.

	SEMESTER – IV

CORE ELECTIVE – I

	22PCOME45-1: INVESTMENT  MANAGEMENT
	CREDITS: 3
HOURS: 6/W


COURSE OBJECTIVES

562) To enable the students to know the meaning and types of security analysis & portfolio management.

563) To make the students to understand the New Issue Market, Stock Exchanges and online trading

564) To enable the students to have an understanding of different approaches to security analysis

565) To illumine the students on nitty gritty of  portfolio management

566) To develop Knowledge about mutual funds
Unit I: Investment Management

Nature and Scope of investment Management Investment Objectives -  Investment Process - Investment Media security And Non-Security Forms of investment gilt edged Securities - Sources of Investment Information.

Unit II: New Issue Market

New Issues Market - Methods of Issuing - Parties Involved in the New Issue Market - Secondary Market  - Stock  Exchanges - NSE and BSE - Trading Mechanism - Online Trading - SEBI and Investors Production.

Unit III: Security Analysis

Security Analysis - Approaches to Security Analyses - Fundamental  Analysis – Technical Analysis - Dow Theory - Random Walk Theory - Efficient Market Hypothesis.

Unit IV: Portfolio Analysis

Portfolio Analysis - Traditional and Modern Approach - Rationate of Diversification of Investments - Markovitz Theory - Sharp Index Model - Capital Asset Pricing Model.

Unit V: Mutual Funds

Investment companies in India - Types of Mutual Fund Operations in India - UTI – SEBI and RBI Guidelines For Mutual Funds.

COURSE OUTCOMES

After the successful completion of the course, the students will be able to:

567) Understand the fundamentals Investment

568) Gain knowledge pertaining to new issue market

569) Understand the conceptual frame work of security valuation and analysis

570) Analyse the Portfolio analysis

571) Gain the knowledge about the Mutual funds
Text Books

572) Bhalla V.K  2017, Investment Management, S. Chand  and Co., New Delhi.

573) Prasanna Chandra 2013, Investment Analysis and Portfolio Management, McGraw Hill, New Delhi

574) Punithavathy Pandian 2015, Security analysis and Portfolio Management, Vikas Publishing House, New Delhi
Supplementary Readings

575) Pretti Singh  2015,Investment Management, Himalaya Publication, Mumbai.

576) William F. Sharpe  2016, Investment, Prentice Hal of India, New Delhi

577) Fisher and Jordan  2016, Security Analysis and Portfolio Management, Prentice Hall, New Delhi

578) Avadhani V.A. 2016, Security Analysis and Portfolio Management, Himalaya Publishing  House, Mumbai.

579) Jayabal G, Nagarajan S 2018, Security Analysis and Portfolio Management, New Age Publications, Mumbai.
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	SEMESTER – IV

CORE ELECTIVE - II
	22PCOME45-2:  ENTREPRENEURSHIP DEVELOPMENT
	CREDITS: 3
HOURS: 6/W


COURSE OBJECTIVES

580) To Instruct the characteristics essential for entrepreneur and the role of entrepreneur in economic development.

581) To educate the students for the theories of Entrepreneurship

582) To Teach the student to conduct various types of feasibility studies

583) To enable the students to have an understanding of different Project planning for Project Planning for Entrepreneurs

584) To Educate the students of various sources of obtaining funds from financing agencies and enlightening them about incentives and subsidies available for starting entrepreneurial ventures.
Unit I: Entrepreneurship Development

Foundation of Entrepreneurship Development: Concept, Need and Characteristics – Entrepreneurship as a Career – Entrepreneurship as a style of Management – Changing role of the entrepreneur – Entrepreneurial traits – Factors affecting Entrepreneurs.

Unit II: Theories of Entrepreneurship

Influences of Entrepreneurship Development –External Influences on entrepreneurship development – Socio-cultural, Political, Economical, Personal entrepreneurial success and failure – Reasons and remedies – Women Entrepreneurs – Challenges and achievements.  

Unit III: Business Planning Process

 Business plan as an entrepreneurial tool – Elements and Objectives – Market Analysis – Development of Product / Idea – Marketing, Finance – Organization and management – Ownership – Critical risk contingencies of the proposal; Scheduling and milestones.

Unit IV: Project Planning for Entrepreneurs

Technical, Financial, Marketing, Personnel and Management Feasibility Reports; Financial schemes offered by various financial institutions – Commercial Banks, IDBI, ICICI, SIDBI,SFCs – Foreign Currency Financing; Estimation of Financial requirements.

Unit V: Entrepreneurship Development and Government

Role of Central Government and State Government in promoting entrepreneurship with various incentives – Subsidies, Grants, Programs, Schemes and Challenges – Government initiatives and inclusive entrepreneurial Growth.

COURSE OUTCOMES

After the successful completion of the course, the students will be able to:

585) Groom entrepreneurial qualities and learn the modalities of undertaking feasibility studies.

586) Gain awareness about the sources of funding the ventures and various incentives and subsidies

587) Understand the legal requirement for establishing ventures and institutional support for starting  ventures.

588) Keep themselves posted of recent developments in the sphere of entrepreneurial development.


589) Apply entrepreneurial fundamentals in practice in starting ventures.
Text Books

590) Khanka.S,  2017 Entrepreneurial Development, S.Chand  and Co, New Delhi.

591) Gupta C.B and N.P. Srinavasan,  2013 Entrepreneurial Development, Sultan Chand and Sons, New Delhi.

592) Sundar.K 2019 Entrepreneurship Development, Vijay Nicole Imprints Ltd, Chennai
Supplementary Readings

593) Desai, V. 2012. The Dynamics of Entrepreneurial Development and Management  Himalaya Publications Ltd. Mumbai

594) Scharantimath, P. M. 2017 Entrepreneurial Development, Pearson Education. New Delhi.

595) Gupta S.L and Arun Mittal, 2011  Entrepreneurial Development,  International Pvt Book  House Ltd, Chennai                                       

596) Vasant Urmila Rai 2017 Entrepreneurial Development, Himalaya Publishing House, New Delhi

597) Rajshankar, 2012 Entrepreneurial Development Vijay Nicole ImpritsLtd,Chennai
OUTCOME MAPPING

	
	Programme Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5

	CO1
	3
	3
	3
	3
	3

	CO2
	3
	3
	3
	3
	3

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	3
	3
	3
	3

	CO5
	3
	3
	3
	3
	3


*3– Strong, 2- Medium, 1- Low

	SEMESTER – IV

CORE ELECTIVE - III
	22PCOME45-3:  RETAIL MANAGEMENT
	CREDITS: 3
HOURS: 6/W


COURSE OBJECTIVES

598) To sensitize the students to various retail marketing.

599) To enable the students to comprehend the global trends in retailing.

600) To educate the student to understand the retail formats.

601) To provide knowledge on merchandise management

602) To acquaint the students with strategies of retail shop management.
Unit  I : Retail Marketing








Retailing: Meaning, Definition – Characteristics – Traditional and Non-Traditional Retailing – Applications of Information Technology in Retail Management – E-Retailing. 

Unit  II : Global Trends in Retailing








Global trend in Retailing: Indian Retail Industry – Drivers to the growth of retail – Macro and Micro Environmental Influences – Creativity in Retailing – Emerging trends and Challenges – FDI in Retailing – Rural Retailing.

Unit III : Retail Formats  







Retail Formats: Types – Choice of Location – Store Layout and Designs – Positioning of Retail Shops – Retail Store Image – Retail Service Quality Management – Retail Administration; Store Management, HRM, Information Systems.

Unit IV: Merchandise Management







Merchandise Management: Service Retailing Vs. Product Retailing – Retail Branding – Pricing for Retail – Promotion – Supply Chain and Logistics – Handling Returns – Retail Marketing Strategies – Retail Communications – Mail Management

Unit V : Shopping Process






Shopping Process: Influences of Shoppers attitude, perception, personality and life style in retail shopping behavior – Handling Complaints – Delivering Value to retail shoppers – CRM in retailing – Retail Research

COURSE OUTCOMES

After the successful completion of the course, the students will be able to:

603) Learn the channels of distribution in place in Retail Trade.

604) Appreciate the dynamics of global trends in retailing.

605) Formulate strategies to operate successfully in retail 

606) Apply the concept of retail shop management in practice.


607) Apply knowledge in framing Retail strategies.

Text Books

608) Natarajan L 2016 Retail Marketing, Margham Publications, Chennai

609) Balaji C 2016 Retail Management, Oxford University Press, New Delhi

610) U.C.Mathur 2013 Retail Management Text and Cases. IK International Publishing Houses (P) Ltd, New Delhi
Supplementary Readings

611) Gibson 2017 Retail Management,Pearson Publication, New Delhi

612) Bernan.B, Evens and Shrivastava, 2017 Retail Management – A Strategic Approach, Pearsons Publications, New Delhi

613) Sudarshan 2017 Seshaanna and Raga Prasad Mcgraw-Hill Education,           New Delhi

614) Nayak J.K and Prakash C.Dash 2016 Retail Management, Cegage India Private Ltd,New Delhi

615) Herbert S.Collins 2017 Retail Store Management. Forgotten Books, New Delhi.

OUTCOME MAPPING

	
	Programme Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5

	CO1
	1
	1
	3
	3
	3

	CO2
	2
	2
	1
	3
	3

	CO3
	2
	3
	1
	3
	3

	CO4
	3
	3
	1
	2
	3

	CO5
	3
	3
	3
	2
	3


*3– Strong, 2- Medium, 1- Low
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2

